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reporl revealed that Twitter. Facebook, YouTube,
and LinkedIn were the most popular platforms for
business, That said. what many companies wanl is
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social media campaign will be carried cut. Who
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will manage 11?7 Does that person or depariment

require guidelines for appropriate representation?
By following companics and brands similar to
your own, you can gel an idea ot what yvou wanl
1o emulate and where your company could make
inprovements or changes. Follow companies you
like in other industries o get inspication. Finaity.
think about which social media channels work
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better on LinkedIn. while Twitler might
reach more potential customers,

lelernify Relevanr Content. Define your
largel audience and decide what information
your customers would ke, You want them
w follow you, like your content, and share
U1 get the biggest reward for your ellon,
Can you vary content across channels, such
as creating a1 short viden?

Lngage with them whenever possible, and
observe what they're saying to get a feel
lor their needs and interests. Would your
business benefit by having a Facebhook
account focused on customer service?

Fiew Marker Trends and Competiton.
Giann tnsight inlo your competitors by
keeping an eye on their social media
ciforts. How are they promoting
covirenmental sustainability”? Does yvour

30 Establiln Your Expertice. Forums and own progriam need to advance o keep up
groups, sueh as the ones on Linkedin, with industry standarils, or should you
allow vou o becoine known as an expert, be broadeasting your own achievemenis
Corporate blogs give you a [orum to mare often ar on more platforms?
post environmental awards. and you
can include Key plavers by spreading Uve Hashrags. Twitter can be
authorship throoghout staff. Beware the overwhelming if vew've never used i,
pitfall vl turning LinkedIn or Twitter tnto bul hashtags sort content {or indiv idoals
a sales channel, which leads to a loss of and organizations, You can search
followers und. ultimately, geting banped Fenvironment or #ustainability, for
lor spamming, example, o find relevant content.

Conversely, you should include hashiags

4. Lixsen and Respond. Critieal 1o n your tweets o mnerease the likelibood

social media s the open channel of
conmunication with your followers, Use
this opportunity to tind customers whao
love vour company and indusiry feaders,

that others will tind your content,

Maximize Search Engine Optimization
(SEQ). Links from social miedia 1o Web
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