IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
Applicant: Nazare Capital Management, LLC  Examining Attorney: Jonathon I. Dible
Serial No.: 88254028 Law Office: 111
Filing Date:  January 8, 2019
Mark: SOLFL
RESPONSE TO SUSPENSION NOTICE
l. INTRODUCTION.

In the Suspension Notice dated September 25, 2019 (“Suspension Notice”), the Trademark
Examining Attorney (“Examiner”) suspended action on Applicant’s application (“the
Application”) to register its standard-character mark “SOLFL” (“Applicant’s Mark™) in
connection with certain co-working facility services (International Class 035), certain real estate
and office leasing services (International Class 036), and certain educational and entertainment
services (International Class 041) (“Applicant’s Services”). The Examiner asserted potential
likelihood of confusion with a pending and prior filed trademark application for “SOLFUL” (U.S.
Serial No. 87413936) (“Prior Pending Application”), for certain online social networking services
in the field of health, wellness, nutrition, medicinal herbs, and therapeutic uses of herbs

(International Class 042) and holistic health services featuring herbal medicine (International
Class 044) (“Prior Pending Applicant’s Services”).

In further support of its original application, through its undersigned counsel, Applicant
hereby submits this Response and respectfully requests that Examiner reconsider and withdraw his
potential refusal to register the Application.
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As is set forth in Inre E.l1. DuPont de Nemours, 177 USPQ 563 (TTAB 1973) (hereinafter,



“DuPont”), in deciding whether or not there is a likelihood of confusion between two marks, a
number of factors are to be considered, including: (a) the similarity or dissimilarity of the marks
in their entireties as to appearance, sound, connotation and commercial impression; (b) the
similarity or dissimilarity in the nature of the goods and services as described in an application or
registration; (c) the similarity or dissimilarity of established, likely-to-continue trade channels; (d)
the nature, type, channels of trade, or classes of consumers, including the sophistication of buyers
and conditions under which sales are made; (e) the fame of the prior mark; (f) the number and
nature of similar marks in use on similar goods; and (g) any other established fact probative to the
effect of use.

Examining these factors below, Applicant contends there is no likelihood of confusing

Applicant’s Mark with the Prior Pending Application.

When viewed as a whole in terms of appearance, sound and connotation, the dissimilarities
between Applicant’s and Registrant’s respective marks engender very different commercial
impressions, making it highly unlikely that a consumer would confuse the source of the respective
services at issue. See In re Electrolyte L aboratories, Inc., 929 F.2d 645, 647 (1990). The focus is
on the recollection of the average purchaser, who normally retains a general rather than a specific
impression of trademarks. See In Re Iris Bus France, S.A., 2002 WL 1379275, at *3 (June 26,
2002) (citing Sealed Air Corp. v. Scott Paper Co., 190 USPQ 106 (TTAB 1975)).

I. Connotation

To begin with, the parties’ marks carry distinct meanings or connotations, leading to

entirely different commercial impressions, especially when coupled with differences in appearance

and sound, as set forth below. Even where two marks are identical in sound or appearance, which



is not the case here, the marks create sufficiently different commercial impressions when applied
to the respective parties’ goods or services such that no likelihood of confusion would occur. See
In re Sears, Roebuck & Co., 2 USPQ2d 1312, 1314 (TTAB 1987); In re British Bulldog, Ltd., 224
USPQ 854, 856 (TTAB 1984).

Here, given the proposed services set forth in the Prior Pending Application, i.e. services
related specifically to herbal medicine, it is highly likely that the prior mark “SOLFUL” will be
perceived as a play on the word “soulful”, which is defined as “full of or expressing feeling or
emotion”. See Exhibit A. Individuals who wish to connect and discuss information related to
herbal medicine through a social network likely have soulful or emotional views on the subject.
On the other hand, Applicant’s Mark has no connection with herbal medicine, nor will it be
perceived as an abbreviation of the word soulful. Rather, Applicant’s Mark is used solely as an
acronym in connection with Applicant’s brand, namely, “Student of Life for Life” (U.S.
Application Serial No. 88424376) (“Applicant’s Brand”)1, which is used in connection with its co-
working facility, real estate, and educational services. See Exhibit B. Applicant submits herewith,
pages from its website (www.solfl.com) and Instagram account (https://www.instagram.com/solfl)
for Examiner’s consideration. See Exhibit C.

ii. Sound

Applicant further submits that the sound and pronunciation of the respective marks is also
considerably different, as Applicant’s Mark is an acronym for Applicant’s Brand, “Student of Life
for Life”. See DuPont, 476 F.2d at 1361; In re White Swan, Ltd., 8 USPQ2d 1534, 1535 (TTAB
1988). As discussed above, the mark covered by the Prior Pending Application, namely

“SOLFUL?”, is likely a play on the word “soulful”, and thus is likely to be pronounced phonetically

1 Add in good news?


http://www.solfl.com/
https://www.instagram.com/solfl

by consumers who come in contact with it, i.e. as “soulful” or “sol-fal”.

However, Applicant’s Mark is not intended to be pronounced at all. Rather, as discussed
above, Applicant’s Mark, “SOLFL”, is an acronym for Applicant’s Brand, “Student of Life for
Life” in connection with the same services. See Exhibit C. Applicant’s Mark therefore is not
intended to be pronounced phonetically, i.e. “sol-fal”, but rather each letter separately, i.e. “S”,
“Q”, “L”, “F”, “L”. See Basic American Medical, Inc. v. American Medical International, Inc.,
649 F. Supp. 885, 1 U.S.P.Q.2d 1217 (S.D. Ind. 1986) (finding no likelihood of confusion between
AMI and BAMI where when referring to AMI orally, it was spelled out, as with IBM or AT&T,
whereas the BAMI acronym is pronounced “Bammy”). The same would be true for a consumer
who recognizes the acronym “HBO” to mean “Home Box Office” and to be pronounced as “H”,
“B”, “O”, along with a multitude of other registered trademarks for acroynms, such as Applicant’s
Mark, as further set on Exhibit D, attached hereto.

iii. Appearance

Lastly, regarding this first DuPont factor, the appearance of Applicant’s Mark and the Prior
Pending Application are not identical. Notably, Applicant’s Mark does not contain the letter “U”
between the letters “F” and “L” as does the Prior Pending Application, a significant difference
because it leads not only to different sounds and pronunciations (or lack thereof), but vastly
different connotations and commercial impressions, as between the present marks.

Accordingly, considering the lack of similarities in the appearance, sound, connotation,
and commercial impression of the respective marks, this DuPont factor weighs against finding a
likelihood of confusion.

Regarding this second DuPont factor, Examiner may further note that the Applicant’s Mark



and the Prior Pending Application are both proposed to be used in connection with services under
different classifications of goods and services, such that no likelihood of confusion would exist.
Applicable case law affirms that “there can be no rule that certain goods or services are per se
related.” See In re White Rock Distilleries Inc., 92 USPQ2d 1282, 1285 (TTAB 2009); see also In
Re Mars, Inc., 222 USPQ 938 (Fed. Cir. 1984) (CANYON for candy bars and CANYON for fresh

citrus fruit found unrelated); see also Dwinnell-Wright Co. v. White House Milk Co., 132 F.2d

822 (2d Cir. 1943) (WHITE HOUSE for tea and coffee and WHITE HOUSE for milk found
unrelated); see also Interstate Brands Corp. v. Celestial Seasonings, Inc., 198 USPQ 151 (C.C.P.A.
1978) (RED ZINGERS for use on herb tea and ZINGERS for use on cakes found unrelated).

Even in cases where two marks are completely identical in sound and appearance, which
is not the case with respect to Applicant’s Mark and the Prior Pending Application, it has been
routinely held that there is no likelihood of confusion where the goods and/or services in question
are not related in such a way that consumers would believe that they emanate from the same source.
See Coach Servs., Inc. v. Triumph Learning LLC, 668 F.3d 1356, 1371, 101 USPQ2d 1713, 1723
(Fed. Cir. 2012) (emphasis added) (affirming the Board’s dismissal of opposer’s likelihood of
confusion claim, noting “there is nothing in the record to suggest that a purchaser of test
preparation materials who also purchases a luxury handbag would consider the goods to emanate
from the same source”, although both were offered under the COACH mark); see also Local
Trademarks, Inc. v. Handy Boys Inc., 16 USPQ2d 1156, 1158 (TTAB 1990) (finding liquid drain
opener and advertising services in the plumbing field to be such different goods and services that
confusion as to their source is unlikely even if they are offered under the same marks).

In the present case, Applicant’s Services cover the all essential functions of a

comprehensive co-working facility that leases or licenses office space and provides educational



services ranging from business and technology to social and cultural issues, under International
Classes 035, 036, and 041. Applicant has no focus, nor does Applicant’s Application indicate that
Applicant’s Services relate in any way to herbal medicine. Moreover, as further set forth on
Exhibit C, Applicant offers educational services for young children, primarily those in grades
Kindergarten through 12t grade. Herbal medicine is not a topic that would be taught to children
within that age range. On the other hand, as further set forth in subsection (d) hereof and Exhibit
E, all references to herbal medicine in the Prior Pending Application relate specifically to cannabis
sativa and derivatives thereof.

The Prior Pending Applicant’s Services, on the other hand, cover completely separate and
unrelated classes and services, namely an online social network (in International Class 042) and
holistic health services featuring herbal medicine (in International Class 044). Applicant’s
Services are not in any way connected to an online social network, nor are they services dedicated
to medicinal herbs and their therapeutic uses or in any way related to a dispensary of cannabis
sativa. Applicant, on the other hand, as set forth above, offers physical office space and related
services for entrepreneurs to work in a shared space allowing for reduced costs, and further to
provide educational services to its constituents, including children, on topics ranging from
technology and business to social and cultural issues.

In short, the services provided under each mark are so unrelated such that there is no
likelihood of consumer confusion as to source. See Benjamin J. Giersch v. Scripps Networks, Inc.,
90 U.S.P.Q.2d 1020 (T.T.A.B. 2009) (DESIGNED TO SELL for staging rental property and
DESIGNED TO SELL for home design TV show found to be different and unrelated); see also

Ritz Hotel, Ltd. v. Ritz Closet Seat Corp., 17 U.S.P.Q.2d 1466 (T.T.A.B. 1990) (“[W]e do not

believe anyone would expect toilet seats [under RIT-Z] to be within the natural expansion of



opposer's [hotel] business [under RITZ].”) see also McGregor-Doniger, Inc. v. Drizzle, Inc., 599

F.2d 1126, 202 U.S.P.Q. 81 (2d Cir. 1979) (DRIZZLER for men’s golf jackets and DRIZZLE for

women’s overcoats and raincoats found unrelated) see also Curtice-Burns, Inc. v. Nw. Sanitation

Prod., Inc., 530 F.2d 1396, 1400 (C.C.P.A. 1976) (BLUE BOY for soft drinks and canned foods
and BLU-BOY for toilet bow! cleaner found unrelated).
Examining the specific language embodied in Applicant’s Mark and the Prior Pending
Application, namely:
Applicant’s Mark

IC 035. US 100 101 102. G & S: Providing co-working facilities equipped
with desks, private offices, office equipment, mailroom, printing center,
receptionist, kitchen, meeting rooms, telecommunications equipment and other
office amenities; providing business information; incubation services, namely,
providing work space containing business equipment and other amenities to
emerging, start-up and existing companies; business development services, namely,
providing start-up support for businesses of others; providing office functions
support services; online business networking services; business consultation
services in the nature of office space design; business management and organization
consultancy; business data analysis; market analysis; market analysis and research
services; real estate marketing analysis; providing electronic tracking of real estate
assets to others for business purposes; planning, design, development, maintenance,
tracking and reporting of real estate construction projects for third parties for
business purposes; providing office support staff services; business project
management services for others; business consulting services in the fields of spatial
layout and infrastructure architecture and interior design; business consulting
services in the field of spatial management to optimize business process efficiency
and decision-making; computer-aided optimization and management, namely,
managing logistics and physical spaces for business purposes; retail convenience
stores, on-line retail convenience stores, and providing an on-line searchable
database for the sale of goods and services of others; providing an on-line
searchable ordering guide for locating, organizing and presenting goods and
services of other on-line vendors; gift and sundries retail store services; advertising
services; business management; business administration; providing office functions

IC 036. US 100 101 102. G & S: Real estate management services; real estate
leasing; leasing of office space; real estate renting of apartments, condominiums
and office space; real estate brokerage

IC 041. US 100 101 107. G & S: Educational services, namely, conducting



educational seminars, conferences, workshops, lectures, webcasts, TV, podcasts
and radio programs in the field of technology, entertainment, design, business
science, culture, arts, global issues, health, economics, the environment, politics,
the humanities, leadership, public policy, social issues and cultural issues in the
field of unleashing new ideas; educational services, namely, developing curriculum
for teachers; educational services in the nature of operating an educational
institution in the field of computer programming and computer coding; educational
services in the nature of operating an educational institution providing kindergarten
through grade 5 classroom instruction; educational services, namely, providing
kindergarten through grade 5 classroom instruction; educational services in the
nature of operating an educational institution providing grade 6 through grade 12
classroom instruction; educational services, namely, providing grade 6 through
grade 12 classroom instruction; entertainment services, namely, providing podcasts
in the field of technology, entertainment, design, business science, culture, arts,
global issues, health, economics, the environment, politics, the humanities,
leadership, public policy, social issues and cultural issues in the field of unleashing
new ideas.

VS.

: i licat

IC 042. US 100 101. G & S: Computer services, namely, creating an on-line
community for registered users to participate in discussions, get feedback from
their peers, form virtual communities, and engage in social networking services in
the field of health, wellness, nutrition, medicinal herbs, and therapeutic uses of
herbs.

IC 044. US 100 101. G & S: Holistic health services featuring herbal medicine.

Examiner can see that there is very little, if any, overlap between the plain language embodied in
each respective application. Accordingly, this DuPont factor weighs against finding a likelihood

of confusion.

c. The parties’ channels of trade and classes of consumers are wholly
fissimil

This DuPont factor requires an analysis of the similarities of the parties’ predominant

customers and their marketing approaches. See Therma-Scan, Inc. v. Thermoscan, Inc., 295 F.3d

623, 636 (6th Cir. 2002) (holding that “[w]here the parties have different customers and market



their goods or services in different ways, the likelihood of confusion decreases”). Moreover, courts
have recognized that it is difficult to establish a likelihood of confusion between two marks in the
absence of an overlap as to the respective parties’ purchasers and channels of trade, which must
be determined based on the description of the parties’ services in their trademark application or
registration. M2 Software Inc. v. M2 Communications, Inc., 450 F.3d 1378 (Fed. Cir. 2006),

The Prior Pending Applicant’s Services would likely only available online through an
online or computerized networking platform and be marketed to individuals seeking information
related specifically to cannabis sativa. As further set forth in subsection (d) below and Exhibit F,
Examiner will note that all references to medicinal herbs in the Prior Pending Application are
references to cannabis sativa (also known as marijuana) and derivatives thereof. As further shown
therein, the services offered under the Prior Pending Application are marketed only to adults, aged
twenty-one (21) years or older.

Furthermore, it has become commonly accepted principle that the overlap of widely used
trade channels, such as the internet, carries less weight than an overlap in other trade channels. See
Therma-Scan, Inc. v. Thermoscan, Inc., 295 F.3d at 637 (holding that some use of the Internet for
marketing does not alone, and as a matter of law, constitute overlapping marketing channels); see
also Entrepreneur Media, Inc. v. Smith, 279 F.3d 1135, 1151 (9th Cir. 2002). In the present case,
the parties’ only potential overlap in advertising would be through the Internet, but consumers
would be looking for wholly different services, specifically Applicant’s consumers are not
searching for cannabis sativa.

These facts also prove that the classes of consumers that are likely to encounter Applicant’s
Mark or the Prior Pending Application are entirely different. Consumers searching for the Prior

Pending Applicant’s Services would be individuals seeking information on cannabis sativa and



therapeutic uses thereof. On the other hand, Applicant’s consumers are in search of educational
facilities for themselves, and their children, in areas ranging from business and technology to social
and cultural issues. Consumers searching for information on herbal medicine related to cannabis
sativa are simply not likely to encounter, purchase or attempt to purchase Applicant’s Services and
vice versa.

It is evident both from the facts set forth herein and from the plain language of the parties’
respective descriptions of their services, that there is no overlap between the parties’ consumers
and their respective and unrelated services do not travel under the same trade channels. Applicant
respectfully contends that this DuPont factor weighs against finding a likelihood of confusion and

favors publication of the Applicant’s Mark on the Principal Register.

From a further review of the Trademark Electronic Search System (TESS), Examiner will
note that the owner of the Prior Pending Application, namely, Gravenstein 116 LLC
(“Gravenstein”™), is a cannabis dispensary based in Sonoma County, Calfornia. Examiner may

further note that Gravenstein is the owner of several additional trademarks, as follows:

Application Serial No.; Registration No. Description of Goods and/or Services

87413933 IC 034. US 002 008 009 017. G & S: Smokers'
articles, namely, cigarette rolling papers,
tobacco smoking pipes, electronic smoking
pipes, cigarette lighters, smokeless cigarette
and cigar vaporizer pipes, electronic cigarette
refill cartridges sold empty, containers for

tobacco, tobacco grinders, tobacco filters;




Ashtrays; Tobacco water pipes cleaners, and

smoking pipe cleaners

5777347

IC 041. US 100 101 107. G & S: Providing
information and news in the field of current
events relating to health, wellness, nutrition,
medicinal herbs, and therapeutic uses of herbs;
Providing non-downloadable articles in the
field of health, wellness, nutrition, medicinal
herbs, and therapeutic uses of herbs;
Community outreach services provided to
community  members  suffering  from
conditions or illnesses, namely, providing
information, news and commentary in the field
of current events relating to health, wellness,
nutrition, medicinal herbs, and therapeutic
uses of herbs; Educational services, namely,
providing classes, seminars, workshops and
non-downloadable videos in the field of
medicinal herbs, and therapeutic uses of herbs;

Conducting guided tours of retail facilities.

5758228

IC 009. US 021 023 026 036 038. G & S:
Electronic cigarette batteries

IC 025. US 022 039. G & S: Clothing, namely,




sweatshirts, hooded sweatshirts, t-shirts, tank
tops; Clothing and accessories, namely,

baseball caps.

5741593

IC 035. US 100 101 102. G & S: Providing
consumer information and related news in the
fields of medicinal herbs and therapeutic uses
of herbs; Providing consumer information in
the field of herbs, medicinal herbs, and
therapeutic uses of herbs; Business consulting
services in the retail field; Retail store services
featuring foods, oils, plants, herbs, and

agricultural products.

(collectively, “Gravenstein’s Marks™).

Reviewing the specimens submitted for Gravenstein’s Marks and Gravenstein’s website

located at www.https://solful.com/, it is clear that Gravenstein’s goods and services related entirely

to the distribution of cannabis sativa. See Exhibit F. Contained therein, Applicant submits

excerpts from Gravenstein’s website, wherein consumers must first certify that they are at least

twenty one (21) years of age to enter. Applicant further submits the specimens submitted with

Gravenstein’s Marks, specifically (i) electronic cigarette batteries; (ii) clothing (bearing the words

“SUPPORT YOUR LOCAL POT FARMER?); and (iii) Gravenstein’s marketing materials,

namely, “THE SOLFUL FIELD GUIDE TO GETTING THE MOST OUT OF CANNABIS”.

Moreover, as further set forth in the attached Exhibit F, Gravenstein describes itself as:



http://www.https/solful.com/

VOTED THE BEST DISPENSARY IN SONOMA COUNTY

SOLFUL IS A CANNABIS DISPENSARY DEDICATED TO CURATING

HIGH-QUALITY AND IMPACTFUL PRODUCTS—CONSCIOUSLY

CULTIVATED, SAFELY PRODUCED, AND LOVINGLY OFFERED TO

OUR COMMUNITY.

The record is filled with evidence that all references to medicinal herbs in the Prior Pending
Application are references to cannabis sativa, and accordingly, there is no overlap between
Applicant’s services and the services set forth in the Prior Pending Application. This
evidence alone weighs strongly against finding a likelihood of confusion between Applicant’s
Mark and the Prior Pending Application.

e. The mark covered by the Prior Pending Application is not famous.

When analyzing the fame or strength of a mark in the context of likelihood of confusion,
both the inherent and marketplace strength of the mark must be considered. Here, in the Prior
Pending Application is not famous nor has the Prior Pending Applicant even alleged use in
commerce. The Prior Pending Application was filed on April 17, 2017 as “intent to use” and is
currently on its fourth (4m) extension of time to file a statement of use as of May 7, 2020.
Accordingly, this factor should weigh against a finding of likelihood of confusion between
Applicant’s Mark and the Prior Pending Application.

f. The Prior Pending Application is weak in light of the fact that numerous
trad_emarks exist using a similar term for the same or similar goods and
services.

As to inherent strength, when there is evidence of other existing third-party registrations

for similar marks being used on similar goods, “[t]he registrations are competent ... to show that

others in the relevant field have adopted marks containing a particular term and that that term has



a degree of suggestiveness in the field.” In Re Player's Design, Inc., No. 75/350,932, 2000 WL
1759739, at *3 (Oct. 30, 2000). This suggestiveness can lead to a finding that the mark is weak
and contributed to a finding that there is no likelihood of confusion between two marks.

Here, there are a number of marks in International Classes 042 and 044, the classes covered
by the Prior Pending Applicant’s Services, that are similar to the Prior Pending Application,
namely in that each includes the word “soulful”. See Exhibit E. Notably, U.S. Serial No.
88516467, for the mark “SOULFULLEST” received a Notice of Allowance on January 7, 2020,
in connection with various health information services in International Class 044, which is one of
the same classes and description of services as with the Prior Pending Applicant’s Services.
Additionally, Registration No. 5169778 for “SOULFUL TRIBE” registered on March 28, 2017 in
connection with retail stores that sell DV Ds featuring topics such as healthy living in International
Class 035, which also overlaps with the Prior Pending Applicant’s Services in International Class
044 for health-related services. As a final example, U.S. Registration No. 4628187 for “SOULFUL
EQUINE” registered on October 28, 2014 in connection with downloadable materials in the field
of horse health, also overlaps with the Prior Pending Applicant’s Services in International Class
044 for educational services related to health.

Accordingly, considering the number of other similar third-party marks registered for
similar goods and services as those of the Prior Pending Applicant’s Services, this DuPont factor

weighs against finding a likelihood of confusion.

M. CONCLUSION
In light of the substantial differences between the involved marks and their respective

services and trade-channels, there is little, if any, possibility for confusion, to sustain a Section



2(d) refusal. Accordingly, Applicant respectfully requests that Examiner withdraw its prior refusal
and approve Applicant’s mark for publication on the Principal Register. In the event the Examiner
does not accept Applicant’s arguments, Applicant respectfully requests that this Application be

further suspended until the Prior Pending Application either registers or abandons.

Dated: July 13, 2020

Respectfully submitted,

By: __/Christopher A. DiSchino/
Christopher A. DiSchino, Esq.
DiSchino & Schamy, PLLC

4770 Biscayne Boulevard, Suite 1280
Miami, Florida 33137

Telephone: (786) 581-2542

Email: christopher@dsmiami.com
Attorneys for Applicant
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TOP DEFINITIONS QuIZZES RELATED CONTENT EXAMPLES EXPLORE DICTIONARY BRITISH

sou Iful [ sohl-fuh|] sHow iPA )

adjective

1 of or expressive of deep feeling or emotion:
soulful eyes.

QUIZZES

HEED THE VOX POPULI, AND TAKE THIS WORD OF THE DAY QUIZ!

Test your memory on these verbal firecrackers from the week of June 29 to July 5!
QUESTION 1 OF 7
anchorite

a granular metamorphic rock.

a person who has retired to a solitary place for a life of religious seclusion.

a hobble or fetter for a horse or other animal.

ORIGIN OF SOULFUL
First recorded in 1860—65; soul + -ful

OTHER WORDS FROM SOULFUL

soul-ful-ly, adverb
soul-ful-ness, noun
un-soul-ful, adjective
un-soul-ful-ly, adverb

SEE MORE RELATED FORMS

WORDS NEARBY SOULFUL

soul of, the, soul sister, soul-destroying, soul-kiss, soul-searching, Soulful, soulless, soult, sound, sound and the fury, the, sound as a bell

HOUSE UNABRIDGED DICTIONARY, © RANDOM HOUSE, INC. 2020

Test Your

WORDS RELATED TO SOULFUL

impassioned, touching, passionate, expressive, stirring, ardent, deep, feeling, fervent, fervid, fiery, meaningful, moving, tender, stirred

https://www dictionary.com/browse/soulful ?s=t 12




EXHIBIT B

TI612020 Trademark Flearonic Seach System (TESS)

United States Patent and Trademark Office

Home  Site Index Search FAQ Glossary Contacts eBusiness eBiz alerts News

Trademarks > Trademark Electronic Search System (TESS)

TESS was last updated on Mon Jul 6 04:12:24 EDT 2020
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Please logout when you are done to release system resources allocated for you.

| C——

ListAt: | |OR (Jump 46 record: |Record 2 out of 13

m { Use the "Back"” button of the internet Browser fo refurn to

TESS)

STUDENT OF LIFE FOR LIFE

Word Mark STUDENT OF LIFE FOR LIFE

Goods and |C 035 US 100 101 102. G & S: Providing co-working facilties equipped with desks, private offices, office

Services equipment, mailroom, printing center, receptionist, kitchen, meeting rooms, telecommunications equipment and
other office amenities; incubation services, namely, providing work space containing business equipment and other
office amenities to emerging, start-up and existing companies; business development services, namely, providing
start-up support for businesses of others; providing office support services; online business networking services;
business consultation services in the nature of office space design; business management and organization
consultancy; business data analysis; market analysis; market analysis and research services; real estate marketing
analysis; providing electronic tracking of real estate assets to others for business purposes; planning, design,
development, maintenance, tracking and reporting of real estate construction projects for third parties for business
purposes, providing office support staff services; business project management services for others; business
consulting services in the fields of spatial layout and infrastructure architecture and interior design; business
consulting services in the field of spatial management to optimize busine ss process efficiency and decision-making;
computer-aided optimization and management, namely, managing logistics and physical spaces for business
purposes; retail convenience stores and on-line retail convenience stores; providing an on-line searchable database
for the sale of goods and services of others; providing an on-line searchable ordering guide featuring goods and
services of others being offered for sale; gift and sundries retail store services; business management; business
administration; office functions

IC 036. US 100 101 102. G & S: Real estate management services; real estate leasing; leasing of office space; real
estate renting of apartments, condominiums and office space; real estate brokerage

IC 041. US 100 101 107. G & S: Educational services, namely, developing curriculum for teachers; educational
services in the nature of operating an educational institution; Entertainment services, namely, providing podcasts in
the field of business, technology, and social netwarking

Standard

Characters

Claimed

Mark

Drawing (4) STANDARD CHARACTER MARK
Code

tmsearch. nspto. g ovtbin/shoni eld ?f= doc&state=4810:301519.2.2 bty)
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Serial 88424376
Number

Filing Date May 10, 2019
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Original :

Filing Basis 15440
International

Registration 1489455
Number

Owner (APPLICANT) WEWORK COMPANIES LLC LIMITED LIABILITY COMPANY DELAWARE 115 WEST 18TH

STREET NEW YORK NEW YORK 10011

Assignment ASSIGNMENT RECORDED
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EXHIBIT C

71912020 SOLFL | Student of Life for Life

solj-'l

Introducing SOLFL

student of life for life ~ a conscious educational practice.

https://www.solfl.com 13



719/2020 SOLFL | Student of Life for Life

of led

From the creators of WeGrow comes a platform that provides a hyper-|
lized, conscious education to fluidly nourish the mind, body and soul of all

learners.

P

Stay tuned to learn more and sign up below to be the first to know.

I'm interested in hearing more.

Country

Grade of Interest:

https://www.solfl.com 23
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I Kindergarten—ist Grade
[ ] 2nd-3rd Grade
[ ] 4th-5th Grade

Message

https://www.solfl.com

SOLFL | Student of Life for Life
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7/9/2020 @solfl » Instagram photos and videos

@ | ‘]VWQM Search V @ o ,Q\

solfl [ -
s ol 'fl 597 posts 29.2k followers 11 following

Student of Life, for Life ~ a conscious educational practice. #wegrowforever
www.solfl.com

Followed by sarahthecentaur

B POSTS ® IGTV (8] TAGGED

#wegrowforever

= [ I T e B

https://www.instagram.com/solfl/ 173



79200 @solfl « Instagram photos and videos
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79200 @solfl « Instagram photos and videos

@ | ‘lwstag'tam Search

COSMIC
FLOW::.:

Togelliey, Wellive out/oh experien
. x 3 & . & k. -
rebtedimiinaness® nd m indflnc S

A

P

i

»
7

ABOUT HELP PRESS APl JOBS PRIVACY
TERMS LOCATIONS TOP ACCOUNTS HASHTAGS
LANGUAGE
® 2020 INSTAGRAM FROM RACEBOOK

https:/Mererarinstagram comsolfy 313



EXHIBIT D

Acronym Mark | Acronym Full Mark
Reg. No. Mark
3884434 AT&T AMERICAN TELEPHONE AND

TELEGRAPH

3436270; BMW BAYERISCHE MOTOREN WERKE/
4408160; BAVARIAN MOTOR WORKS
5289891;
5333863
5932000 CPK CALIFORNIA P1ZZA KITCHEN
0919941 CVS CONSUMER VALUE STORES
3545075; ESPN ENTERTAINMENT AND SPORTS
3330483 PROGRAMMING NETWORK
3335877,
5827442;
5903363
102010; HBO HOME BOX OFFICE
1020101;
2149174;
2815278
0640606; IBM INTERNATIONAL BUSINESS
1058803; MACHINES
1243930;
1694814
3394343; NFL NATIONAL FOOTBALL LEAGUE
3396254; UPS UNITED PARCEL SERVICE

5635797



EXHIBIT E

7/9/2020 Record List Display

United States Patent and Trademark Office

Home Site Index Search FAQ Glossary Contacts eBusiness eBiz alerts News

Trademarks > Trademark Electronic Search System (TESS)

TESS was last updated on Thu Jul 9 04:12:25 EDT 2020

Please logout when you are done to release system resources allocated for you.

(st Lis or [mp ]t 5 Records(s) found (This page: 1
H record: ~ 5)

Refine Search "044"[IC] AND "soulful"[BI] AND "live"[LD]
Current Search: S24: "044"[IC] AND "soulful”[BI] AND "live"[LD] docs: 5 occ: 16

|_]|Seria| Number||Reg. Number|| Word Mark HCheck StatusHLivelDead|
[1][s8516467 | |[souLFULLEST [TsprR [uve |
[2]s903156 || |[SOULSTIR SOULFUL DANCE FOR WOMEN  [[TSDR [lbve ]
[3][s8260430 || |[souLFuL IMMERSIONS [Tspr [uve |
[4][s7088068 || [ANIME SOULFUL BEAUTY [Tsbr [ove ]
[5][86964471  |[5247313  |[THE HOLISTIC CENTER FOR SOULFUL LIVING|[TSDR [ove ]

| HOME | SITE INDEX| SEARCH | eBUSINESS | HELP | PRIVACY POLICY

tmsearch.uspto.gov/bin/gate.exe 11



7/9/2020 Record List Display

United States Patent and Trademark Office

Home Site Index Search FAQ Glossary Contacts eBusiness  eBiz alerts News

Trademarks > Trademark Electronic Search System (TESS)

TESS was last updated on Thu Jul 9 04:12:25 EDT 2020

Please logout when you are done to release system resources allocated for you.
List o [ 3ump Jto 3 Records(s) found (This page: 1
At: record: ~ 3)

Refine Search "042"[IC] AND "soulful"[BI] AND "live"[LD]
Current Search: S23: "042"[IC] AND “soulful[BI] AND "live"[LD] docs: 3 occ: 9

|:“Serial Number”Reg. Number” Word Mark ||Check Status“LivelDead‘
[1]/88330547  ]/6026686  |[SOULFUL MINIMALISM | TSDR [cve ]
[2|[87412863  |[5473027  |[SOULFUL HOME [Tspr [cve ]
[3][79133026  [[4541195  |[SOULFULHOTELS.COM|[TSDR [ove |

ress e e s [ Jenee om oo oe J5EARGH 06 [

| HOME | SITE INDEX| SEARCH | eBUSINESS | HELP | PRIVACY POLICY

tmsearch.uspto.gov/bin/gate.exe 1/1



71912020 Recard List Display

United States Patent and Trademark Office

N’ /

Home  Site Index Search FAQ Glossary Contacts eBusiness eBiz alerts News

Trademarks > Trademark Electronic Search System (TESS)

TESS was last updated on Thu Jul @ 04:12:25 EDT 2020

Prev st o er
Please fogout when you are done fo release systemn resources allocated for you.

(Start] st () op (lump]to [:§350R;cords(s) found (This page: 1

Refine Search | (live)[LD] AND (soulful)[COMB] [ Submit |
Current Search: 53: (live})[LD] AND {soulfulfCOMB] docs: 53 occ: 253

Ni‘::'i:;r Nl?r‘:l%er Word Mark g‘;fg "LivefD ead]
1 |lP0029368 SOULFUL SWIMWEAR TSDR  |[LVE
D (190027121 SOULFUL VIBES CO. TSDR  ||LVE
5 90026466 SOULFUL SCRUBS TSDR  ||[LME
4 |190026436 SOULFUL SCRUBS TSDR [[LrvE
IE |P0013785 SIMPLY SOULFUL TSDR  ||[LNE
B |[B8875647 SOULFUL FLOW YOGA TSDR  ||LVE
I |iB8944325 SOULFUL SCRUNCHIES TSDR  |[LME
B |[B8684547 084097 ||SOULFUL SOCIAL TSDR  ||LNE
B [IB8755567 SOULFUL AUTHENTICITY TSDR |[LvE
10/[88516467 SOULFULLEST TSDR [[LrvE
11/[88919510 SOULFULL TSDR  ||LNE
12|{88919494 SOULFUL SYNERGY TSDR  |[LME
13/[88915041 SOULFUL SEAMSTRESS TSDR  ||LNE
14138830078 SOULFUL SALES TSDR  ||[LNE
1588777694 SOULFULMOTION TSDR [[LrvE
1688838594 SOULFUL TSDR [[LnvE
17 188838591 SOULFUL TSDR  ||LVE
16]88903156 SOULSTIR SOULFUL DANCE FOR WOMEN TSDR  |[LVE
[15][88798037 SOULFUL CANNABIS [TSbR —|[LVE
folps4z1054 SOULFUL ABANDON [TSDR ™ |[LWE
[21]8330547 |5026686 |[SOULFUL MINIMALISM TSDR  |[LVE
[22|p8695586 SOULFUL CLUB TSDR _ |[LIVE
[25|p8098544|5031822 |[SOULFUL MIND |[TSDR|[LVE
[24][p8248531 SOULFUL [TSDR—|[LVE
[25]p8577985 |6007120 |[SOULFULL ENTERPRISE [TSDR ™ |[LvE
[26]B8577984 |6007119 |[S SOULFULL ENTERPRISE TSDR _ |[LIVE
7 |Bs702194 || SOULFUL SOUNDZZ TSDR __ |[LVE
WW"W' ms—uwum—
CARING FOR OTHERS

=
P

tmsearch.nspto. g ovbin/showd eld ? f=toc&state=4 801 %3 A8k o 1. 1&p_search=searchssfp_L=50&BackRefarence=&p_plurd=yes&p_s_PARAl =livefp_tagrepl~...



719/2020

Record List Display

29|(88384586 5895690 |[[SOULFUL MUSLIMS TSDR  |[LIVE
30|(88260430 SOULFUL IMMERSIONS TSDR  |[LIVE
31|[88274361 5827432 ||ANNIE MAE'S PANTRY SIMPLE-SOULFUL-SAVORY-SWEET TSDR  |[LIVE
32|(88053878 (5830096 [|SOULFUL LISTENING TSDR  |[LIVE
3388316360 SOMETHIN' SOULFUL CATERING TSDR  |LVE |
34][88140991 |[5773822 |[SOULFUL SPACE TSDR  |[LIVE
35/(87088068 ANIME SOULFUL BEAUTY TSDR  |[LIVE
36/|87298922 |[6013952 |[SOULFUL SILVERBACK TSDR  |[[LIvE
37|[87779163 5900108 ||AMANDA JOY & CO. SOULFUL - MINDFUL - POWERFUL TSDR  |[LIVE
38|[87564346 [5903735 ||A SOULFUL LIFE. TSDR  |[LIVE
39|[87360001 |[5296242 |[SOULFUL LEADERSHIP TSDR  |[LIVE
40|(87861169 [|5752842 ||SOULFUL SAVAGE TSDR  |[LIVE
41|[87429150 [|5742430 ||SOULFUL LIVING TSDR  |[LIVE
42/(87182978 [[5649770 [|SOULFUL SISTER TSDR  ||LIVE
43|[87595358 5618620 |[SOULFUL AND UNIQUE TREASURES FOR YOUR HOME TSDR  |[LIVE
44|[87534557 ||5531631 |[SMART & SOULFUL MONEY TSDR  |[LIVE
45|(87382547 |[5504192 ||SOULFUL. MINDFUL. POWERFUL. TSDR  |[LIVE
46|(87382568 [|5493298 [|SOULFUL. MINDFUL. POWERFUL. TSDR  |[LIVE
47/(87382560 [[5482217 |[SOULFUL. MINDFUL. POWERFUL. TSDR  |[LIVE
48|(87412863 ||5473027 ||SOULFUL HOME TSDR  ||LIVE
49|(87611384 ||5448408 ||SOULFUL VILLAGE TSDR  |[LIVE
50([87519891 5400606 |[THE SOULFUL EXPERIENCE TSDR  |[LIVE

tmsearch.uspto. gov/bin/show field?f=toc&state=4801%3 An8kz5q. 1. 1&p_search=searchss&p_L=50&BackReference=&p_plural=yes&p_s_PARAl=live&p_tagrepl-~...

| HOME | SITE INDEX| SEARCH | eBUSINESS | HELP | PRIVACY POLICY
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Recard List Dislay

United States Patent and Trademark Office

Home  Site Index Search FAQ Glossary Contacts eBusiness eBiz alerts News

Trademarks > Trademark Electronic Search System (TESS)

TESS was last updated on Thu Jul @ 04:12:25 EDT 2020

Please fogout when you are done fo release system resources allocated for you.

G Jon

Refine Search [(Iive)[LD] AND (soulful)[COME]

J t
m r?acord D

51 ~ 83)

[ Submit |

Current Search: 53: (live})[LD] AND {soulfulfCOMB] docs: 53 occ: 253

83 Records(s) found (This page:

|| Nsu‘::ha‘lar NE;%'H Word Mark g::fé‘ "LivefD ead]
|61|l7408693  |l5317071 BE SOLE-FUL TSDR JlLvE
|b2|[87048633  |5169778 SOULFUL TRIBE TSDR |[LnvE
(B3 [B7205086  |5231636 SOULFUL SOUNDWAVES TSDR [[LrvE
B4 87205071  [5231635 SOULFUL SOUNDWAVES TSDR [[LrvE
||55 "57222754 blg  [OENICEER R OV ERRENITOLIECITHASOUERI TSDR "LIVE
k6 IB6771552  ||6091189 SOULFUL SNACKING TSDR |[LrvE
|67 86206350  |l4856221 BUILDING SOULFUL BRANDS THROUGH STRATEGIC DESIGN |[TSDR |lLve
|BallBe644576  |11966235 SOULFUL GREENS TSDR [lLvE
IB9[B6463964  [14999103 SOULFUL ELEPHANT YOGA TSDR |[LvE
lB0/IB6154306  |14638459 SOULFUL CREATIONS SC TSDR JILIVE
lB11[86154302  |l1638458 SOULFUL CREATIONS TSDR ||LIVE
(B2|[86919754  |5179267 SOULFUL CEO TSDR llLve
|B3|jB6940230  |l5341494 SOULFUL TRIBE TSDR [[Ln/E
|B4[B6964471  |5247313 THE HOLISTIC CENTER FOR SOULFUL LIVING TSDR [lLvE
1B5 86947278 |5168117 SOULFUL TSDR [LvE
|B6B6623575  |l4974710 SOULFUL JOURNEY TSDR [fLrvE
F7 6788998 ||4964556 SOULFUL AND SUCCESSFUL TSDR [LVE
F&|p6723477  |1950722  |[SOULFUL MESSENGER TSR |[LvE |
Eolp6654702 |1901083  |[SOULFUL CINEMA [TSbR— J[tvE |
[F0]p6623789  |4897722  |[SOULFUL MIND & BODY LIVE IT. LOVE IT. BE IT. [TSbR— [[LWE |
[F1]p6570160  |[1864651 SOULFULL HAPPINESS TSDR [LrvE
[2|p6022918 |1732266 SOULFUL PROPRIETOR TSDR [LvE
[3]p6359358  |4711853  |[SOULFUL BEADS J[TSDR [CvE ]
[2]p6048976  |1639489  |[SOULFUL [TSDR— J[LvE_ |
[5|B6036411  |[#1642199  |[SOULFUL NETWORKING TSR [LvE |
[6|B6216784  |[4628187  |[SOULFUL EQUINE [rfSoR— |[cve |
[F7]p6036390 4590171 REALSOULFUL [[TSpr |[EvE
[F5|[79279590 GIADA CARTA SOULFUL MENTOR |[TSDR IcvE |

tmsearch.uspto. g ovbin/shondi eld ?f=toc&state=4 801%3A08k 5 ¢.4.51

12
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Record List Display

i|79 79265397 |[OCEANSAPART SOULFUL CLOTHING TSDR ||lLive
|[Bol[79280279 |[souLFuL TSDR [[Live
|l81][79133026  |[4541195  |[SOULFULHOTELS.COM TSDR [[Live
|82[|77945251  |[3899107  |[SMART SEXY SOULFUL DATING TSDR [[Live
|[B3|[76342279  |[2656289  |[SOULFUL SOUNDS TSDR |[LivE

| HOME | SITE INDEX| SEARCH | eBUSINESS | HELP | PRIVACY POLICY

tmsearch.uspto. gov/bin/show field?f=toc&state=4801%3 An8kz5q.4.51
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EXHIBIT F

7/13/2020 Sonoma County Dispensary | Santa Rosa and Sebastopol Delivery | Solful

j0)

OLFUL

WELCOME TO SOLFUL

VOTED THE BEST DISPENSARY IN SONOMA COUNTY

PLEASE CONFIRM YOU ARE 21 YEARS OR OLDER.

Yes, | am 21 or older.

https://solful.com

1/4



7/13/2020 Sonoma County Dispensary | Santa Rosa and Sebastopol Delivery | Solful

0]

ABOUT US (HTTPS://SOLFUL.COM/ABOUT-US/)
THE SOLFUL STANDARD (HTTPS://SOLFUL.COM/THE-SOLFUL-STANDARD/)
MENU (HTTPS://SOLFUL.COM/MENU/  VISIT US CHTTPS://SOLFUL.COM/VISIT-US/)

CALENDAR (HTTPS://SOLFUL.COM/CALENDAR/) ~ WHATS NEW CHTTPS://SOLFUL.COM/WHATS-NEW/)

(https://solful.com/solful-extracts-week-specials/)

SHOPPING AT SOLFUL

WE ARE NOW OPEN FOR IN STORE SHOPPING DAILY, 10:00AM TO 7:00PM.
YOU CAN ALSO ORDER ONLINE FOR EXPRESS PICKUP OR DELIVERY.

PLACE YOUR ONLINE ORDER TODAY » (HTTPS://SOLFUL.COM/MENU)

VOTED THE BEST DISPENSARY IN SONOMA COUNTY

SOLFUL IS A CANNABIS DISPENSARY DEDICATED TO CURATING HIGH-
QUALITY AND IMPACTFUL PRODUCTS—CONSCIOUSLY CULTIVATED, SAFELY
PRODUCED, AND LOVINGLY OFFERED T0 OUR COMMUNITY.

LEARN MORE ABOUT THE SOLFUL STANDARD » (HTTPS://SOLFUL.COM/ THE-SOLFUL-STANDARD/)

VOTED THE BEST CANNABIS DISPENSARY » (HTTPS://WWW.PRESSDEMOCRAT.COM/MULTIMEDIA/9652444-181/50-SONOMA-COUNTY-BEST-2019)

WHAT'S NEW AT SOLFUL

https://solful.com 1/4



C O & solfulcom/mens/ * 0000 RO O LI NP :

www sollul comimany 0771372020

0UTUS  THE SOLFUL STANDARD VISIT US

ENDAR ~ WHATS NEW

[} GROUPDISCOUNTS  Seniors - 10%OFF | Veterans - 10% OFF

LINEAGE - SORT VIEW

.l
Indica
Sativa
Hybrid
c8D

Search Solful Q Az v Grid v

Found 603 products at Solful

THC POTENCY

wor e FLOWER —

@ e e S & ¢ & & @

SPECIALS = INDICA HYBRID HYBRID HYBRID SATIVA HYBRID HYBRID SATIVA INDICA SATIVA
S30 OFF WHENYOUBUY3  Gelato Peach Ring Coyote Blue Orange M-Con Voltron Chihuapel Sundae Driver Jackpot x Tangle Purple Pakistani ... Sour Banana
- Frenchy Cannoll (5) Agricola Nursery Agricola Nursery Alpenglow Farm Alpenglow Farm Alpenglow Farm Bon Vivant Farm Briceland Forest Farm  Cosmic Forces Farm Cosmic Forces Farm Cosmic Forces Fa
FLOWER FLOWER FLOWER rLowER OWER FLOWER FLOWER FLOWER FLOWER FLOWER
20% OFF - ABX Live (6) THE 17.58% T Z328% THC 16.02% €80 01% THO 85T THC 24.81% THC 26.6% THC1TI% THC 14.49% CED 102% THC1312% THC 2226% CBO1S
20% OFF - Jetty
Dablicators (3) 156,76 1676 16146 356,76 1676 356 1% 16,356 16-16 16-76
20% OFF - Space Coyote $35.00 $35.00 $35.00 $35.00 $40.00 $45.00 $35.00 $35.00 $35.00 $3
Pre Rolis (9)
25% OFF - Eel River
Organics Live Resin (7)

07/13/2020


http://www.solful.com/menu

http://tsdr.uspto.gov/documentviewer?
caseld=sn87413925&docId=SPE20190329165957#docIndex=6&page=1
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http://tsdr.uspto.gov/documentviewer?caseld=sn87413925&docld=SPE20190329165957#docIndex=6&page=2
07/13/2020



—F

SOLFUL

785 Gravenstein Highway S Sebastopol, CA 95472
www.solful.com



http://tsdr.uspto.gov/documentviewer?caseld=sn87980202&docId=SPE20190312115123#page=1
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THE

SOLFUL

A <

TO GETTING THE MOST
OUT OF CANNABIS

So you can improve your health, increase your
happiness, and lead a richer life.
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Disclaimer: The information presented in this Field Guide is a collection of some
of the latest thinking and insights about cannabis that are publicly available.
None of this information has been approved by the FDA or any other regulatory
body, and no statements should be construed as medical advice.



INTRODUCTION

In Northern California, we have cannabis traditions that
stretch back for generations. The work of the early cannabis
pioneers laid the foundation for what we enjoy today:
literally thousands of strains of cannabis each with unique
attributes and qualities, along with a growing number of

ways to consume them.

We are blessed with a bounty of cannabis.
But this abundance leads to questions. Why do different
strains produce different effects? How will different products

affect me? Which cannabis is best for me?

We created the Solful Field Guide to Using Cannabis
to give you an overview of some of the most important topics
for knowledgeably using cannabis to improve your health and
happiness. It covers the basics of how cannabis works and how
to consume it. It also provides more detailed information
about the active compounds in cannabis, so you can ask better
questions as you explore ways to make cannabis a part of
your wellness journey. We've also included some pages where
you can take notes about your experiences—to create a
record of how your body responds to different cannabis strains,

products, and methods of consumption.

At Solful, we are passionate about making sure
people know the ways cannabis can improve their lives.
We hope this Field Guide leads you to more informed,

more effective, and more satisfying cannabis experiences.

With love, The Team at Solful
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THE

SOLFUL

STANDARD

The Solful team has committed ourselves to understanding

the processes and practices that go into creating the products we

offer —and what makes some offerings stand out from the rest.

The Solful Standard describes the care, consideration, and rigor

we put into bringing the highest quality, most effective,

and consistently amazing products to you. And it allows us to

share information, deliver advice, and create a one-of-a-kind

. LOVE-WORTHY QUALITY

experience for everyone in our community.

R T RS 0 A

“Would we offer this product to someone we love?”
It's a question we ask about everything we carry, and
we sweat the details to make sure the answer is ‘yes’.

® % @

R S R S i TG T VI 10 A —

MUDDY-SHOE SOURCING

Getting to know cannabis farmers and product

creators allows us to confidently stand behind
everything we offer.

L e T S

JUST-FOR-YOU EXPERIENCES

When you buy cannabis products at Solful, we make
sure you know exactly what you're getting. And also,
that you’re getting what’s right for you.

T - P’ VT CEE e
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Cannabis is an incredible herb. Humans have been
using it for thousands of years to address a number
of different conditions. So many, in fact, that it’s
gained a reputation as a sort of “miracle drug.”

We prefer to avoid these type of generalities, and
we encourage everyone to bring a healthy dose of
skepticism to anything billed as a cure-all. While
there’s a body of evidence that shows how cannabis
can improve our health, the science that explains
how it helps our bodies heal is in the very early
stages. In fact, it’s only in the last two decades that
researchers have identified the range of molecules
and compounds that give cannabis the ability to

address a wide range of health issues.



INTRODUCTION TO THE

ENDOCANNABINOID

SYSTEM

To understand how cannabis works, we can take two paths:

the metaphorical and the biological.

THE METAPHORICAL

Metaphorically speaking, our bodies perform a constant balancing act,
like a seesaw going up and down. A level seesaw represents when you are
feeling perfectly good. But stress or illness can push down on one side
of the seesaw, and the body has to work to restore the balance. As forces
continue to push down on the seesaw, we have to work harder to main-
tain balance. If we run out of energy and aren’t able to regulate things
on our own, we reach a point where inflammation, nausea, pain,
depression, illness, or other symptoms of our body being out of balance
show up. Most of the time, the natural systems for rebalancing our
bodies kick in. But in the same way that good nutrition or vitamins

can strengthen our bodies’ natural defenses, cannabis can increase our

bodies’ ability to regain its balance and level out the seesaw swings.



THE BIOLOGICAL

On the biological side of the story, cannabis contains some unique
natural properties that help our bodies self-regulate. The active
compounds in a cannabis plant are called cannabinoids. THC and
CBD are the most commonly known cannabinoids (speciﬁcally,
they are “phytocannabinoids” because they come from plants).
Our bodies also produce cannabinoids named “endocannabinoids”

because they are produced within the body.

Phytocannsbinoids
and Sy nietic Cannabinoide

e

The endocannabinoid system’s

job is to create homeostasis:

eI o the ability or tendency to
e maintain internal stability in
e © .
el R an organism to compensate
. e o o o .
& for environmental changes.
i (POSISVI&P‘HC : Endocannabinoids
relblltled
<&

PRECURSOR

The role that cannabinoids play is to drive communications between
our cells so they work together to create balance. For example,
when inflammation occurs in the body, the endocannabinoid system
helps our body push down on the seesaw and return it to level.

By keeping our bodies in balance, the endocannabinocid system is
arguably the most import physiologic system for establishing and

maintaining our health.



So what happens when we consume cannabis? Phytocannaboids
bind to the cannabinoid receptors embedded in cell membranes
throughout our bodies in a lock-and-key manner. The effect is

to rev up our endocannabinoid system and get our bodies back in
balance. There are over 100 different types of phytocannabinoids,
and we’re only at the beginning stages of understanding the
different ways they interact with the body’s internal systems.

We have cannabinoid
receptors embedded in
cell membranes
throughout our bodies—
from our brains to our
organs, connective
tissues, glands, and

immune cells.




This is what makes the endocannabinoid system truly exciting:
researchers on|y discovered it a couple of decades ago (even though
it is a system that exists in every vertebrate organism and has been
around for millions of years). As we learn more about cannabinoids,
we will get better at growing different kinds of medicine that will
not only increases the body’s ability to manage, relieve, control,

or even cure systemic imbalances, but also make us more resilient,

healthy, and happy.

THE EARLY DAYS

We are in the early days of understanding how cannabis works.

We owe a debt to Dustin Sulak, DO, whose writings about his
clinical work with cannabis have informed the thinking in the Field
Guide. And we give thanks to the many scientists and researchers
who have conducted tens of thousands of studies, and who continue

to explore the ways cannabis can be used to improve our lives.

We consider it our responsibility to keep up with this growing body
of research so that we can better understand cannabis, and give the
best possible advice to our community. And we hope this inspires
you to do your own research so you can ask better questions, make
more informed choices, and discover the ways that cannabis can

make your life healthier and happier.
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Not too long ago, consuming cannabis was basically

a choice between smoking flower or eating brownies.
But thanks to the growing use of cannabis across

the country, there has been a tremendous amount of
innovation in the methods for consuming cannabis.
You can still smoke and ingest cannabis, but there’s
also vaporizers that offer healthier alternatives to
smoking, tinctures for sublingual consumption, balms
and ointments for topical use, and even transdermal
patches that allow you to receive cannabinoids
through the skin. What’s significant about all these
different ways of consuming cannabis is that they
create different interactions between your body and
the cannabinoids. For example, heating cannabis
alters the chemical structure of cannabinoids and
changes how they’re metabolized—so your body will
respond differently to inhaling compared to ingesting

the same type of cannabis.

The key to consuming cannabis in any format is to
start slowly and gradually increase your dosage. You
can a|ways take more, but you can never take less!
And keep track of your experiences in the Notes
section at the back of this book. Doing so will help you
learn from your different cannabis experiences, and

narrow in on the best cannabis for you.
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WAYS TO CONSUME

-1-

INHALATION

=9 =

EDIBLE

-3

SUBLINGUAL

—4 -

TOPICAL

-5_

TRANSDERMAL

NOTE:

These are genera| guidelines that app|y to most Peop|e.

_12_



INHALATION

How to consume: Tips:
Smokin | Great method of consumption
g . for immediate effect
(rolled flower, pipe,
dalist te.) Vaping, rather than smoking,
abbing, etc. is the healthier way to inhale
. Vaping occurs when a product is
VaPlng heated enough to activate the
(via cartridge, flower compounds in the product
. ¢ ) without producing combustion
vaporizer, etc./. (between 325 and 392 degrees)
Psychoactivity:

Highly psychoactive to minimally psychoactive
inhalable products are available

Takes effect:
IMMEDIATELY

Duration:

2-4 HOURS

e e s RS RN S
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EDIBLE

How to consume: Tips:

1-3 mg of thc is sufficient
for most first time users

Ingest the product

of your choice
Cannabinoids consumed through

ingestion metabolize in the liver

capsu|es, etc.) and create 11-hydroxy-THC, a
different chemical than the

delta-9 THC created by heat

(gummies, chocolates,

Since edibles onset takes longer
and have lasting effects, starting
with a low dosage is critical

Psychoactivity:
Psychoactive and non-psychoactive
products available

Takes effect: Duration:

30 MIN. TO 2 HRS | 2-8 HOURS
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SUBLINGUAL

How to consume: Tips:

Sublinguals are great for people
! looking for an almost immediate
(e'g' tincture) effect, as an alternative to

under your tongue ‘ inhaling cannabis

Place drops of liquid

and allow your
membranes to absorb

Psychoactivity:
Psychoactive and non-psychoactive
products available

Takes effect: Duration:

IMMEDIATE—15 MIN. ; 2-8 HOURS
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-4 -

TOPICAL

How to consume:

Apply product
(e.g. balm, salve, cream)
to the affected area
and allow your body to
absorb it

Tips:

Topicals are a great solution
for folks seeking the therapeut[c
benefits of cannabis in a
non-psychoactive format

Topicals can be applied
several times a day to the area
in need of relief

Psychoactivity:

Non-psychoactive products

Takes effect:
10-30 MINUTES

_16_

Duration:

1-3 HOURS

(some may have
longer-lasting effects)



-

TRANSDERMAL

How to consume: Tips:

Great for folks seeking
a discreet way to medicate

Apply the patch to
area of thin skin
Can be highly psychoactive
' S so important to understand

the wrist, inside of dose of patch

typically the inside of

'FOFearm, or lower back Skin needs to be clean where
patchis applied

B A S . Y PRESTENa

Psychoactivity:
Psychoactive and non-psychoactive
products available

Takes effect: § Duration:
{

IMMEDIATE—-15 MIN. 6-12 HOURS

Z
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AN INTRODUCTION

Cannabinoids are compounds that keep our

bodies in balance. Our bodies create them naturally,
and the cannabis plant creates very close imitations
of these compounds. Cannabinoids facilitate the
communication between the cells in our body to
preserve the internal state of balance. So when we
use cannabis, we're basically improving the function
of our endocannabinoid system and amplifying the

body’s ability to bring things back into proper order.

Cannabinoids work in concert with terpenes and
other compounds to create specific effects on

the body. The combinations of cannabinoids and
terpenes give different strains their unique qualities,
such as make you more alert, elated, focused,
relaxed, or sleepy. Also, you'll find products where
cannabinoids appear in different ratios to each other

to create different ranges of effects.
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PART 1
CANNABINOIDS

While the cannabis plant produces over 100 unique
cannabinoids, we'd like to call your attention to the six most
commonly known cannabinoids. These are the ones where
we're sta rting to scratch the surface of understanding
what these compounds can do. By all accounts, there’s

a lot more that we don’t know than what we do. And as
scientists apply research to the other cannabinoids they’ve
identified, we expect to see a growing number of ways to
use cannabinoids to improve our health.

A BAATETI . O P ol

(PSYCHOACTIVE)

THC

To put it simply, THC is the primary compound
that gets you high. It is the most commonly-
known and used cannabinoid. It is often used to
relieve pain and nausea, stimulate the appetite,
and can alter moods and perceptions.

P Bt A S A i . Mt s el

AR ST SR v T S S

(NON-PSYCHOACTIVE)

C B D CBD is the best known cannabinoid for providing

the benefits of cannabis without getting you high.

- ars wcrel

! lthasa variety a therapeutic uses such as pain
relief, anti-nausea, and lessing anxiety, but func-
tions differently depending on the ratios to THC.

R e T . e
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THEa

(NON-PSYCHOACTIVE)

THCa is not a well-known cannabinoid, but is
what’s mostly present in your cannabis before you
heat it. During the process of smoking or vaping,
the cannabinoid changes its state and loses its
acidic precursors to become THC. When you
ingest raw cannabis, you’re consuming THCa—
which for some people helps with nerve pain,
inflammation, and can work as an antispasmodic.

CBDa

S

(NON-PSYCHOACTIVE)
Like THCa, CBDa is a new cannabinoid for most

cannabis users. It is the unheated form of CBD.
CBDa has been reported to function as an anti-
inflammatory among other health benefits,
and we expect to learn more about it’s effects

as usage increases.

CBN

s

(MODERATELY PSYCHOACTIVE DEPENDING ON DOSE)

This mildly psychoactive cannabinoid is mostly
known as a sleep aid. As TCH oxidizes, it converts

to CBN.

THCv

(HIGHLY PSYCHOACTIVE)

This is a highly psychoactive cannabinoid

that also functions as an appetite suppressant.
It tends to be found in landrace African
varieties of cannabis.
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PART 2
TERPENES

Terpenes give cannabis its unique smell. These plant
molecules are found in all plant resins and essential
oils, and interact synergistically with cannabinoids

to create what scientists call “the entourage effect.”
This is why certain strains make you feel sleepy and
other strains make you feel awake, euphoric, focused,
or calm. While there is still much to learn about
terpenes, below we've outlined the effects and aromas
associated with the most commonly found terpenes.
The basic rule for terpenes is to trust your nose.

Pinene
. 2 T ATE TG £ N AR Tl YA e Vol RS X %
Typically found in clear-headed strains used for i AROMA:
creative and physical activities. é Piney
*Also found in pine tree needles, parsley, rosemary, basil, dill ‘ Earthy
4 Refreshing
Myrcene
Typically found in low amounts in strains that are ! AROMA:
stimulating, and in high amounts in straights that Musky
are sedating. Believed to allow your body to absorb Earthy
THC more readily.
Pungent

N R

*Also found in mangoes, and hops
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Ca ryoPhyllene

Found in many strains, and is known to bind to the AROMA:
CB2 cannabinoid receptor. Believed to potentially Peppery
aid in the absorption of CBD. Spice
*Also found in basil, cloves, black pepper Pungent
[ ]
Limonene
Found in citrusy, uplifting, strains that elevate AROMA:
your mood. Plays a role in the absorption of Citrus
other terpenes. Refreshing
*Also found in lemons, tangerines, and other citrus fruits Ora nges
Linalool
Found in calming strains. Cool fact: used in AROMA:
aromatherapy to help promote relaxation, sleep, Lavender
and reduce anxiety Floral
Fragrant
*Also found in lavender, mint, and many other plants Sweet
Woody
Terpinolene
Found in calming strains. AROMA:
*Also found in Allspice, apple, cumin, lilac, and tea tree oil SmOkey
Woody
; Herbal
i
{ Floral
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By getting familiar with the specific language around
cannabis, it’s active ingredients, and how to use it, you
can ask better and more precise questions to inform
your personal research, or to bring to the team at
Solful. Here’s a set a of words and terms that will help

you build a foundation of know|edge around cannabis.

T — B o

FLOWER & GROWING METHODS

RTINS o s i PR RS

At Solful, we don’t categorize flower into Indica, Sativa, or Hybrid
categories because almost all cannabis available is some form of hybrid
that was created to emphasis certain characteristics. Instead, we describe
the cannabis we offer based on the effect it was bred to produce.

Indica: A term used to reference strains of cannabis that offer a relaxing,

sedative, and calming feeling that affect the overall body more than mind

Sativa: A term used to reference strains are often more cerebral, and
provide a solution for many users seeking a more uplifting, focused, and

euphoric feeling
Hybrid: Hybrids refer to a combination of strains, offering the best of both
worlds for many users. Hybrids come in a variety, and can be well balanced,

or lean towards a up|ifting, or re|axing side depending on the cross of strains

Indoor: The act of growing plants indoors under artificial lights and using
externally introduced nutrient systems.

Sun Grown: Cannabis grown outdoors, under the full spectrum of

natural sunlight.
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Biodynamic: A holistic, ecological, and ethical approach to farming,
gardening, food, and nutrition based on the spiritual insights and practical

suggestions of Dr. Rudolf Steiner.

Regenerative: An approach to food and farming systems that regenerates
topsoil with the goal of increasing biodiversity through farming. Most
strains we offer at Solful come from cultivators who engage in regenerative

farming practices.
Terroir: The set of all environmental factors that affect how a crop

expresses its genetics. Terroir includes unique environmental contexts,

farming practices, and a crop’s specific growth habitat.

PSRRI £ O S o e T B

CERTIFICATIONS

Legally, cannabis cannot be labeled organic, no matter how environmentally
friendly the cultivation practices used to grow it, because the term is federally
regulated and the USDA does not recognize cannabis as a legitimate
agricultural crop. But the cannabis industry has access to other regulatory

bodies that are able to certify cultivation and production practices.

Demeter: A not-for-profit organization that certifies cultivation in
accordance with Biodynamic® practices and principles. Demeter’s vision is

to heal the planet through agriculture.

Clean Green: A nationwide certifier for cannabis cultivated using sustainable,
natural and organically-based practices. The Clean Green Certified program
was created in 2004 as a way to regu|ate |ega| cannabis products that called
themselves “organic.” Consumers can rest assured when they

buy a Clean Green Certified cannabis product that it has met all of the
requirements of this rigorous program.

Dragon Fly Earth Medicine (DEM): A DEM Pure certification recognizes
that a farmer is utilizing solely regenerative and biologically intelligent
practices. This certificate encompasses mindfulness and practices that derive
from nature, community building, sharing of ideas and techniques, and
taking care of patients and workers.
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R L e

CONCENTRATES

AT . A R ol Bt T RS om

Concentrates are the products created by extracting cannabinoids from
cannabis and come under a number of headings, such as shatter, wax,
crumble, sugar, honeycomb, sap, and oil. Some forms of extraction use
solvents such as CO2, butane, hydrocarbons, propane, and alcohol, while
others use water or heat for extraction. Concentrates are typically more
powerful than flower, and can be consumed in a number of ways.

Dabbing: “Taking a dab” refers to the process of placing, or dabbing, a piece
of cannabis concentrate against a highly heat surface (usually a titanium,

g|ass or quartz nail) which vaporizes the concentrate.

Carbon-based Extractions: Butane Hash Oil is by far the most popular
concentrate, and comes under the headings such as shatter, wax, crumble,
honeycomb, sap, snap n’ pull, and sugar (to describe the consistency of the

end product).

Solventless Extractions: Concentrates produced using a combination of
water, heat, cold, and pressure that come under the headings of hash, rosin
budder, or freeze-dried hash oil.

Full Spectrum Plant Extract: Also known as Rick Simpson Oil, a highly
potent (THC levels up to 90%) decarboxylated concentrate extract that
is consumed orally. This particular concentrate was created for medicinal

purposes.
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VAPORIZERS

Smoking used to be the most common way to consume cannabis. But over
the last decade in particular, advancements in vaporizing technology have
delivered healthier, cleaner, and more convenient ways to consume

cannabis flower and extracts.

Vaping involves heating cannabis flowers or extracts to a temperature just
below combustion to produces cannabincid-infused vapor. You inhale the
vapor, but none of the harmful smoke toxins are present. And, like

smoking cannabis, the effects are near instant.

In the early days of vaporizing, people used heat guns to heat up glass
vaporizing pipes. This approach spurred designs for plug-in vaporizers

that people use in their homes. And with the advancement of rechargeable
lithium ion batteries, vaporizers have become smaller and more portable.

Today, you'll most likely encounter three types of vaporizers:

Plug-in vaporizers: These non-portable vaporizers are known for their
powerful and consistent de|ivery of heat. They are used to heat flower and
extracts. Some models allow users to inhale vapor through a tube as the
cannabis is being heated. Others use a fan to fill a bag with vapor, which

you can then inhale at your own pace.

Portable vaporizers: These are small, rechargeable vaporizers used to heat
flower and extracts such as resins, waxes, or oils. The allow you to adjust
the temperature based on the type of cannabis product you are heating,

either on the device or via a downloadable app-

Vape pens: These are the smallest decides and are used to vaporize liquid
extract. Their body includes a rechargeable battery (typically charged
through a USB connection), and a cartridge of cannabis extract. Some
vape pens are disposable, which means that when the extract runs out

you recycle the entire unit. Other vape pens allow you to use replaceable
extract cartridges or pods which allows you to use the vape pen for a variety

of different cannabis cartridges.
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This field guide is a gift from Solful
to our community.

Please share this with your friends, family, and anyone you
know who is interested in learning more about cannabis.



