
 

 

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 

 

Applicant: Nazare Capital Management, LLC Examining Attorney:  Jonathon I. Dible 

 

Serial No.: 88254028    Law Office:  111 

 

Filing Date: January 8, 2019 

 

Mark:  SOLFL 

 

RESPONSE TO SUSPENSION NOTICE 

 

I. INTRODUCTION. 

 

In the Suspension Notice dated September 25, 2019 (“Suspension Notice”), the Trademark 

Examining Attorney (“Examiner”) suspended action on Applicant’s application (“the 

Application”) to register its standard-character mark “SOLFL” (“Applicant’s Mark”) in 

connection with certain co-working facility services (International Class 035), certain real estate 

and office leasing services (International Class 036), and certain educational and entertainment 

services (International Class 041) (“Applicant’s Services”). The Examiner asserted potential 

likelihood of confusion with a pending and prior filed trademark application for “SOLFUL” (U.S. 

Serial No. 87413936) (“Prior Pending Application”), for certain online social networking services 

in the field of health, wellness, nutrition, medicinal herbs, and therapeutic uses of herbs 

(International Class 042) and holistic health services featuring herbal medicine (International 

Class 044) (“Prior Pending Applicant’s Services”).  

In further support of its original application, through its undersigned counsel, Applicant 

hereby submits this Response and respectfully requests that Examiner reconsider and withdraw his 

potential refusal to register the Application.  

II. NO LIKELIHOOD OF CONFUSION WITH “SOLFUL” 

As is set forth in In re E.I. DuPont de Nemours, 177 USPQ 563 (TTAB 1973) (hereinafter, 



“DuPont”), in deciding whether or not there is a likelihood of confusion between two marks, a 

number of factors are to be considered, including: (a) the similarity or dissimilarity of the marks 

in their entireties as to appearance, sound, connotation and commercial impression; (b) the 

similarity or dissimilarity in the nature of the goods and services as described in an application or 

registration; (c) the similarity or dissimilarity of established, likely-to-continue trade channels; (d) 

the nature, type, channels of trade, or classes of consumers, including the sophistication of buyers 

and conditions under which sales are made; (e) the fame of the prior mark; (f) the number and 

nature of similar marks in use on similar goods; and (g) any other established fact probative to the 

effect of use.  

Examining these factors below, Applicant contends there is no likelihood of confusing 

Applicant’s Mark with the Prior Pending Application. 

a. Applicant’s Mark and the Prior Pending Application are dissimilar in their

appearance, sound, connotation and commercial impression.

When viewed as a whole in terms of appearance, sound and connotation, the dissimilarities 

between Applicant’s and Registrant’s respective marks engender very different commercial 

impressions, making it highly unlikely that a consumer would confuse the source of the respective 

services at issue. See In re Electrolyte Laboratories, Inc., 929 F.2d 645, 647 (1990). The focus is 

on the recollection of the average purchaser, who normally retains a general rather than a specific 

impression of trademarks. See In Re Iris Bus France, S.A., 2002 WL 1379275, at *3 (June 26, 

2002) (citing Sealed Air Corp. v. Scott Paper Co., 190 USPQ 106 (TTAB 1975)).  

i. Connotation

To begin with, the parties’ marks carry distinct meanings or connotations, leading to 

entirely different commercial impressions, especially when coupled with differences in appearance 

and sound, as set forth below. Even where two marks are identical in sound or appearance, which 



 

 

is not the case here, the marks create sufficiently different commercial impressions when applied 

to the respective parties’ goods or services such that no likelihood of confusion would occur. See 

In re Sears, Roebuck & Co., 2 USPQ2d 1312, 1314 (TTAB 1987); In re British Bulldog, Ltd., 224 

USPQ 854, 856 (TTAB 1984).  

Here, given the proposed services set forth in the Prior Pending Application, i.e. services 

related specifically to herbal medicine, it is highly likely that the prior mark “SOLFUL” will be 

perceived as a play on the word “soulful”, which is defined as “full of or expressing feeling or 

emotion”. See Exhibit A.  Individuals who wish to connect and discuss information related to 

herbal medicine through a social network likely have soulful or emotional views on the subject. 

On the other hand, Applicant’s Mark has no connection with herbal medicine, nor will it be 

perceived as an abbreviation of the word soulful. Rather, Applicant’s Mark is used solely as an 

acronym in connection with Applicant’s brand, namely, “Student of Life for Life” (U.S. 

Application Serial No. 88424376) (“Applicant’s Brand”)1, which is used in connection with its co-

working facility, real estate, and educational services. See Exhibit B. Applicant submits herewith, 

pages from its website (www.solfl.com) and Instagram account (https://www.instagram.com/solfl) 

for Examiner’s consideration. See Exhibit C. 

ii. Sound 

Applicant further submits that the sound and pronunciation of the respective marks is also 

considerably different, as Applicant’s Mark is an acronym for Applicant’s Brand, “Student of Life 

for Life”. See DuPont, 476 F.2d at 1361; In re White Swan, Ltd., 8 USPQ2d 1534, 1535 (TTAB 

1988). As discussed above, the mark covered by the Prior Pending Application, namely 

“SOLFUL”, is likely a play on the word “soulful”, and thus is likely to be pronounced phonetically 

 
1 Add in good news? 

http://www.solfl.com/
https://www.instagram.com/solfl


 

 

by consumers who come in contact with it, i.e. as “soulful” or “sōl-fəl”.  

However, Applicant’s Mark is not intended to be pronounced at all. Rather, as discussed 

above, Applicant’s Mark, “SOLFL”, is an acronym for Applicant’s Brand, “Student of Life for 

Life” in connection with the same services. See Exhibit C. Applicant’s Mark therefore is not 

intended to be pronounced phonetically, i.e. “sōl-fəl”, but rather each letter separately, i.e. “S”, 

“O”, “L”, “F”, “L”. See Basic American Medical, Inc. v. American Medical International, Inc., 

649 F. Supp. 885, 1 U.S.P.Q.2d 1217 (S.D. Ind. 1986) (finding no likelihood of confusion between 

AMI and BAMI where when referring to AMI orally, it was spelled out, as with IBM or AT&T, 

whereas the BAMI acronym is pronounced “Bammy”). The same would be true for a consumer 

who recognizes the acronym “HBO” to mean “Home Box Office” and to be pronounced as “H”, 

“B”, “O”, along with a multitude of other registered trademarks for acroynms, such as Applicant’s 

Mark, as further set on Exhibit D, attached hereto. 

iii. Appearance 

Lastly, regarding this first DuPont factor, the appearance of Applicant’s Mark and the Prior 

Pending Application are not identical. Notably, Applicant’s Mark does not contain the letter “U” 

between the letters “F” and “L” as does the Prior Pending Application, a significant difference 

because it leads not only to different sounds and pronunciations (or lack thereof), but vastly 

different connotations and commercial impressions, as between the present marks. 

Accordingly, considering the lack of similarities in the appearance, sound, connotation, 

and commercial impression of the respective marks, this DuPont factor weighs against finding a 

likelihood of confusion. 

b. Applicant’s Services and Registrant’s Services are wholly dissimilar. 

 

Regarding this second DuPont factor, Examiner may further note that the Applicant’s Mark 



 

 

and the Prior Pending Application are both proposed to be used in connection with services under 

different classifications of goods and services, such that no likelihood of confusion would exist. 

Applicable case law affirms that “there can be no rule that certain goods or services are per se 

related.” See In re White Rock Distilleries Inc., 92 USPQ2d 1282, 1285 (TTAB 2009); see also In 

Re Mars, Inc., 222 USPQ 938 (Fed. Cir. 1984) (CANYON for candy bars and CANYON for fresh 

citrus fruit found unrelated); see also Dwinnell-Wright Co. v. White House Milk Co., 132 F.2d 

822 (2d Cir. 1943) (WHITE HOUSE for tea and coffee and WHITE HOUSE for milk found 

unrelated); see also Interstate Brands Corp. v. Celestial Seasonings, Inc., 198 USPQ 151 (C.C.P.A. 

1978) (RED ZINGERS for use on herb tea and ZINGERS for use on cakes found unrelated). 

Even in cases where two marks are completely identical in sound and appearance, which 

is not the case with respect to Applicant’s Mark and the Prior Pending Application, it has been 

routinely held that there is no likelihood of confusion where the goods and/or services in question 

are not related in such a way that consumers would believe that they emanate from the same source. 

See Coach Servs., Inc. v. Triumph Learning LLC, 668 F.3d 1356, 1371, 101 USPQ2d 1713, 1723 

(Fed. Cir. 2012) (emphasis added) (affirming the Board’s dismissal of opposer’s likelihood of 

confusion claim, noting “there is nothing in the record to suggest that a purchaser of test 

preparation materials who also purchases a luxury handbag would consider the goods to emanate 

from the same source”, although both were offered under the COACH mark); see also Local 

Trademarks, Inc. v. Handy Boys Inc., 16 USPQ2d 1156, 1158 (TTAB 1990) (finding liquid drain 

opener and advertising services in the plumbing field to be such different goods and services that 

confusion as to their source is unlikely even if they are offered under the same marks).  

In the present case, Applicant’s Services cover the all essential functions of a 

comprehensive co-working facility that leases or licenses office space and provides educational 



 

 

services ranging from business and technology to social and cultural issues, under International 

Classes 035, 036, and 041. Applicant has no focus, nor does Applicant’s Application indicate that 

Applicant’s Services relate in any way to herbal medicine. Moreover, as further set forth on 

Exhibit C, Applicant offers educational services for young children, primarily those in grades 

Kindergarten through 12th grade. Herbal medicine is not a topic that would be taught to children 

within that age range. On the other hand, as further set forth in subsection (d) hereof and Exhibit 

F, all references to herbal medicine in the Prior Pending Application relate specifically to cannabis 

sativa and derivatives thereof.  

The Prior Pending Applicant’s Services, on the other hand, cover completely separate and 

unrelated classes and services, namely an online social network (in International Class 042) and 

holistic health services featuring herbal medicine (in International Class 044). Applicant’s 

Services are not in any way connected to an online social network, nor are they services dedicated 

to medicinal herbs and their therapeutic uses or in any way related to a dispensary of cannabis 

sativa. Applicant, on the other hand, as set forth above, offers physical office space and related 

services for entrepreneurs to work in a shared space allowing for reduced costs, and further to 

provide educational services to its constituents, including children, on topics ranging from 

technology and business to social and cultural issues.  

In short, the services provided under each mark are so unrelated such that there is no 

likelihood of consumer confusion as to source. See Benjamin J. Giersch v. Scripps Networks, Inc., 

90 U.S.P.Q.2d 1020 (T.T.A.B. 2009) (DESIGNED TO SELL for staging rental property and 

DESIGNED TO SELL for home design TV show found to be different and unrelated); see also 

Ritz Hotel, Ltd. v. Ritz Closet Seat Corp., 17 U.S.P.Q.2d 1466 (T.T.A.B. 1990) (“[W]e do not 

believe anyone would expect toilet seats [under RIT-Z] to be within the natural expansion of 



 

 

opposer's [hotel] business [under RITZ].”) see also McGregor-Doniger, Inc. v. Drizzle, Inc., 599 

F.2d 1126, 202 U.S.P.Q. 81 (2d Cir. 1979) (DRIZZLER for men’s golf jackets and DRIZZLE for 

women’s overcoats and raincoats found unrelated) see also Curtice-Burns, Inc. v. Nw. Sanitation 

Prod., Inc., 530 F.2d 1396, 1400 (C.C.P.A. 1976) (BLUE BOY for soft drinks and canned foods 

and BLU-BOY for toilet bowl cleaner found unrelated). 

Examining the specific language embodied in Applicant’s Mark and the Prior Pending 

Application, namely:  

Applicant’s Mark 

 IC 035. US 100 101 102. G & S: Providing co-working facilities equipped 

with desks, private offices, office equipment, mailroom, printing center, 

receptionist, kitchen, meeting rooms, telecommunications equipment and other 

office amenities; providing business information; incubation services, namely, 

providing work space containing business equipment and other amenities to 

emerging, start-up and existing companies; business development services, namely, 

providing start-up support for businesses of others; providing office functions 

support services; online business networking services; business consultation 

services in the nature of office space design; business management and organization 

consultancy; business data analysis; market analysis; market analysis and research 

services; real estate marketing analysis; providing electronic tracking of real estate 

assets to others for business purposes; planning, design, development, maintenance, 

tracking and reporting of real estate construction projects for third parties for 

business purposes; providing office support staff services; business project 

management services for others; business consulting services in the fields of spatial 

layout and infrastructure architecture and interior design; business consulting 

services in the field of spatial management to optimize business process efficiency 

and decision-making; computer-aided optimization and management, namely, 

managing logistics and physical spaces for business purposes; retail convenience 

stores, on-line retail convenience stores, and providing an on-line searchable 

database for the sale of goods and services of others; providing an on-line 

searchable ordering guide for locating, organizing and presenting goods and 

services of other on-line vendors; gift and sundries retail store services; advertising 

services; business management; business administration; providing office functions 

 

IC 036. US 100 101 102. G & S: Real estate management services; real estate 

leasing; leasing of office space; real estate renting of apartments, condominiums 

and office space; real estate brokerage 

 

IC 041. US 100 101 107. G & S: Educational services, namely, conducting 



 

 

educational seminars, conferences, workshops, lectures, webcasts, TV, podcasts 

and radio programs in the field of technology, entertainment, design, business 

science, culture, arts, global issues, health, economics, the environment, politics, 

the humanities, leadership, public policy, social issues and cultural issues in the 

field of unleashing new ideas; educational services, namely, developing curriculum 

for teachers; educational services in the nature of operating an educational 

institution in the field of computer programming and computer coding; educational 

services in the nature of operating an educational institution providing kindergarten 

through grade 5 classroom instruction; educational services, namely, providing 

kindergarten through grade 5 classroom instruction; educational services in the 

nature of operating an educational institution providing grade 6 through grade 12 

classroom instruction; educational services, namely, providing grade 6 through 

grade 12 classroom instruction; entertainment services, namely, providing podcasts 

in the field of technology, entertainment, design, business science, culture, arts, 

global issues, health, economics, the environment, politics, the humanities, 

leadership, public policy, social issues and cultural issues in the field of unleashing 

new ideas.  

 

vs. 

 

Prior Pending Application 

 

IC 042. US 100 101. G & S: Computer services, namely, creating an on-line 

community for registered users to participate in discussions, get feedback from 

their peers, form virtual communities, and engage in social networking services in 

the field of health, wellness, nutrition, medicinal herbs, and therapeutic uses of 

herbs. 

 

IC 044. US 100 101. G & S: Holistic health services featuring herbal medicine. 

 

Examiner can see that there is very little, if any, overlap between the plain language embodied in 

each respective application. Accordingly, this DuPont factor weighs against finding a likelihood 

of confusion. 

c. The parties’ channels of trade and classes of consumers are wholly 

dissimilar. 

 

This DuPont factor requires an analysis of the similarities of the parties’ predominant 

customers and their marketing approaches. See Therma-Scan, Inc. v. Thermoscan, Inc., 295 F.3d 

623, 636 (6th Cir. 2002) (holding that “[w]here the parties have different customers and market 



 

 

their goods or services in different ways, the likelihood of confusion decreases”). Moreover, courts 

have recognized that it is difficult to establish a likelihood of confusion between two marks in the 

absence of an overlap as to the respective parties’ purchasers and channels of trade, which must 

be determined based on the description of the parties’ services in their trademark application or 

registration. M2 Software Inc. v. M2 Communications, Inc., 450 F.3d 1378 (Fed. Cir. 2006), 

The Prior Pending Applicant’s Services would likely only available online through an 

online or computerized networking platform and be marketed to individuals seeking information 

related specifically to cannabis sativa. As further set forth in subsection (d) below and Exhibit F, 

Examiner will note that all references to medicinal herbs in the Prior Pending Application are 

references to cannabis sativa (also known as marijuana) and derivatives thereof. As further shown 

therein, the services offered under the Prior Pending Application are marketed only to adults, aged 

twenty-one (21) years or older.  

Furthermore, it has become commonly accepted principle that the overlap of widely used 

trade channels, such as the internet, carries less weight than an overlap in other trade channels. See 

Therma-Scan, Inc. v. Thermoscan, Inc., 295 F.3d at 637 (holding that some use of the Internet for 

marketing does not alone, and as a matter of law, constitute overlapping marketing channels); see 

also Entrepreneur Media, Inc. v. Smith, 279 F.3d 1135, 1151 (9th Cir. 2002). In the present case, 

the parties’ only potential overlap in advertising would be through the Internet, but consumers 

would be looking for wholly different services, specifically Applicant’s consumers are not 

searching for cannabis sativa.  

These facts also prove that the classes of consumers that are likely to encounter Applicant’s 

Mark or the Prior Pending Application are entirely different. Consumers searching for the Prior 

Pending Applicant’s Services would be individuals seeking information on cannabis sativa and 



 

 

therapeutic uses thereof. On the other hand, Applicant’s consumers are in search of educational 

facilities for themselves, and their children, in areas ranging from business and technology to social 

and cultural issues. Consumers searching for information on herbal medicine related to cannabis 

sativa are simply not likely to encounter, purchase or attempt to purchase Applicant’s Services and 

vice versa.  

It is evident both from the facts set forth herein and from the plain language of the parties’ 

respective descriptions of their services, that there is no overlap between the parties’ consumers 

and their respective and unrelated services do not travel under the same trade channels. Applicant 

respectfully contends that this DuPont factor weighs against finding a likelihood of confusion and 

favors publication of the Applicant’s Mark on the Principal Register. 

d. The owner of the Prior Pending Application is a Cannabis dispensary.  

From a further review of the Trademark Electronic Search System (TESS), Examiner will 

note that the owner of the Prior Pending Application, namely, Gravenstein 116 LLC 

(“Gravenstein”), is a cannabis dispensary based in Sonoma County, Calfornia. Examiner may 

further note that Gravenstein is the owner of several additional trademarks, as follows:  

Application Serial No.; Registration No. Description of Goods and/or Services 

87413933 IC 034. US 002 008 009 017. G & S: Smokers' 

articles, namely, cigarette rolling papers, 

tobacco smoking pipes, electronic smoking 

pipes, cigarette lighters, smokeless cigarette 

and cigar vaporizer pipes, electronic cigarette 

refill cartridges sold empty, containers for 

tobacco, tobacco grinders, tobacco filters; 



 

 

Ashtrays; Tobacco water pipes cleaners, and 

smoking pipe cleaners 

5777347 IC 041. US 100 101 107. G & S: Providing 

information and news in the field of current 

events relating to health, wellness, nutrition, 

medicinal herbs, and therapeutic uses of herbs; 

Providing non-downloadable articles in the 

field of health, wellness, nutrition, medicinal 

herbs, and therapeutic uses of herbs; 

Community outreach services provided to 

community members suffering from 

conditions or illnesses, namely, providing 

information, news and commentary in the field 

of current events relating to health, wellness, 

nutrition, medicinal herbs, and therapeutic 

uses of herbs; Educational services, namely, 

providing classes, seminars, workshops and 

non-downloadable videos in the field of 

medicinal herbs, and therapeutic uses of herbs; 

Conducting guided tours of retail facilities. 

5758228 IC 009. US 021 023 026 036 038. G & S: 

Electronic cigarette batteries 

IC 025. US 022 039. G & S: Clothing, namely, 



 

 

sweatshirts, hooded sweatshirts, t-shirts, tank 

tops; Clothing and accessories, namely, 

baseball caps. 

5741593 IC 035. US 100 101 102. G & S: Providing 

consumer information and related news in the 

fields of medicinal herbs and therapeutic uses 

of herbs; Providing consumer information in 

the field of herbs, medicinal herbs, and 

therapeutic uses of herbs; Business consulting 

services in the retail field; Retail store services 

featuring foods, oils, plants, herbs, and 

agricultural products. 

 

(collectively, “Gravenstein’s Marks”). 

Reviewing the specimens submitted for Gravenstein’s Marks and Gravenstein’s website 

located at www.https://solful.com/, it is clear that Gravenstein’s goods and services related entirely 

to the distribution of cannabis sativa.  See Exhibit F. Contained therein, Applicant submits 

excerpts from Gravenstein’s website, wherein consumers must first certify that they are at least 

twenty one (21) years of age to enter. Applicant further submits the specimens submitted with 

Gravenstein’s Marks, specifically (i) electronic cigarette batteries; (ii) clothing (bearing the words 

“SUPPORT YOUR LOCAL POT FARMER”); and (iii) Gravenstein’s marketing materials, 

namely, “THE SOLFUL FIELD GUIDE TO GETTING THE MOST OUT OF CANNABIS”.   

Moreover, as further set forth in the attached Exhibit F, Gravenstein describes itself as:  

http://www.https/solful.com/


VOTED THE BEST DISPENSARY IN SONOMA COUNTY 

SOLFUL IS A CANNABIS DISPENSARY DEDICATED TO CURATING 

HIGH-QUALITY AND IMPACTFUL PRODUCTS—CONSCIOUSLY 

CULTIVATED, SAFELY PRODUCED, AND LOVINGLY OFFERED TO 

OUR COMMUNITY. 

The record is filled with evidence that all references to medicinal herbs in the Prior Pending 

Application are references to cannabis sativa, and accordingly, there is no overlap between 

Applicant’s services and the services set forth in the Prior Pending Application. This 

evidence alone weighs strongly against finding a likelihood of confusion between Applicant’s 

Mark and the Prior Pending Application. 

e. The mark covered by the Prior Pending Application is not famous.

When analyzing the fame or strength of a mark in the context of likelihood of confusion, 

both the inherent and marketplace strength of the mark must be considered. Here, in the Prior 

Pending Application is not famous nor has the Prior Pending Applicant even alleged use in 

commerce. The Prior Pending Application was filed on April 17, 2017 as “intent to use” and is 

currently on its fourth (4th) extension of time to file a statement of use as of May 7, 2020. 

Accordingly, this factor should weigh against a finding of likelihood of confusion between 

Applicant’s Mark and the Prior Pending Application.  

f. The Prior Pending Application is weak in light of the fact that numerous

trademarks exist using a similar term for the same or similar goods and

services.

As to inherent strength, when there is evidence of other existing third-party registrations 

for similar marks being used on similar goods, “[t]he registrations are competent … to show that 

others in the relevant field have adopted marks containing a particular term and that that term has 



 

 

a degree of suggestiveness in the field.” In Re Player's Design, Inc., No. 75/350,932, 2000 WL 

1759739, at *3 (Oct. 30, 2000). This suggestiveness can lead to a finding that the mark is weak 

and contributed to a finding that there is no likelihood of confusion between two marks.  

Here, there are a number of marks in International Classes 042 and 044, the classes covered 

by the Prior Pending Applicant’s Services, that are similar to the Prior Pending Application, 

namely in that each includes the word “soulful”. See Exhibit E. Notably, U.S. Serial No. 

88516467, for the mark “SOULFULLEST” received a Notice of Allowance on January 7, 2020, 

in connection with various health information services in International Class 044, which is one of 

the same classes and description of services as with the Prior Pending Applicant’s Services. 

Additionally, Registration No. 5169778 for “SOULFUL TRIBE” registered on March 28, 2017 in 

connection with retail stores that sell DVDs featuring topics such as healthy living in International 

Class 035, which also overlaps with the Prior Pending Applicant’s Services in International Class 

044 for health-related services. As a final example, U.S. Registration No. 4628187 for “SOULFUL 

EQUINE” registered on October 28, 2014 in connection with downloadable materials in the field 

of horse health, also overlaps with the Prior Pending Applicant’s Services in International Class 

044 for educational services related to health. 

Accordingly, considering the number of other similar third-party marks registered for  

similar goods and services as those of the Prior Pending Applicant’s Services, this DuPont factor 

weighs against finding a likelihood of confusion.  

 

III. CONCLUSION 

 

In light of the substantial differences between the involved marks and their respective 

services and trade-channels, there is little, if any, possibility for confusion, to sustain a Section 



 

 

2(d) refusal. Accordingly, Applicant respectfully requests that Examiner withdraw its prior refusal 

and approve Applicant’s mark for publication on the Principal Register. In the event the Examiner 

does not accept Applicant’s arguments, Applicant respectfully requests that this Application be 

further suspended until the Prior Pending Application either registers or abandons. 

 

Dated:  July 13, 2020 

Respectfully submitted, 

By:  /Christopher A. DiSchino/  

        Christopher A. DiSchino, Esq. 

DiSchino & Schamy, PLLC 

      4770 Biscayne Boulevard, Suite 1280 

      Miami, Florida 33137 

      Telephone: (786) 581-2542 

      Email: christopher@dsmiami.com 

      Attorneys for Applicant 
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EXHIBIT C



 

 



 

 



 

 



 

 



 

 

 
  



EXHIBIT D 

Acronym Mark 

Reg. No. 

Acronym 

Mark 

Full Mark 

3884434 AT&T AMERICAN TELEPHONE AND 

TELEGRAPH 

3436270; 

4408160; 

5289891; 

5333863 

BMW BAYERISCHE MOTOREN WERKE/ 

BAVARIAN MOTOR WORKS 

5932000 CPK CALIFORNIA PIZZA KITCHEN 

0919941 CVS CONSUMER VALUE STORES 

3545075; 

3330483 

3335877; 

5827442; 

5903363 

ESPN ENTERTAINMENT AND SPORTS 

PROGRAMMING NETWORK 

102010; 

1020101; 

2149174; 

2815278 

HBO HOME BOX OFFICE 

0640606; 

1058803; 

1243930; 

1694814 

IBM INTERNATIONAL BUSINESS 

MACHINES 

3394343; NFL NATIONAL FOOTBALL LEAGUE 

3396254; 

5635797 

UPS UNITED PARCEL SERVICE 



 

 

EXHIBIT E

7/9/2020 Record List Display

tmsearch.uspto.gov/bin/gate.exe 1/1

United States Patent and Trademark Office

Home|Site Index|Search|FAQ|Glossary|Contacts|eBusiness|eBiz alerts|News

  Trademarks > Trademark Electronic Search System (TESS)

  

TESS was last updated on Thu Jul 9 04:12:25 EDT 2020

          

Logout  Please logout when you are done to release system resources allocated for you.

Start List

At:
OR

Jump to

record:

5 Records(s) found (This page: 1
~ 5)

Refine Search "044"[IC] AND "soulful"[BI] AND "live"[LD]  Submit

Current Search: S24: "044"[IC] AND "soulful"[BI] AND "live"[LD] docs: 5 occ: 16  

Serial Number Reg. Number Word Mark Check Status Live/Dead

1 88516467 SOULFULLEST TSDR LIVE

2 88903156 SOULSTIR SOULFUL DANCE FOR WOMEN TSDR LIVE

3 88260430 SOULFUL IMMERSIONS TSDR LIVE

4 87088068 ANIME SOULFUL BEAUTY TSDR LIVE

5 86964471 5247313 THE HOLISTIC CENTER FOR SOULFUL LIVING TSDR LIVE

          

|.HOME | SITE INDEX| SEARCH | eBUSINESS | HELP | PRIVACY POLICY 



 

 

7/9/2020 Record List Display

tmsearch.uspto.gov/bin/gate.exe 1/1

United States Patent and Trademark Office

Home|Site Index|Search|FAQ|Glossary|Contacts|eBusiness|eBiz alerts|News

  Trademarks > Trademark Electronic Search System (TESS)

  

TESS was last updated on Thu Jul 9 04:12:25 EDT 2020

          

Logout  Please logout when you are done to release system resources allocated for you.

Start List

At:
OR

Jump to

record:

3 Records(s) found (This page: 1
~ 3)

Refine Search "042"[IC] AND "soulful"[BI] AND "live"[LD]  Submit

Current Search: S23: "042"[IC] AND "soulful"[BI] AND "live"[LD] docs: 3 occ: 9  

Serial Number Reg. Number Word Mark Check Status Live/Dead

1 88330547 6026686 SOULFUL MINIMALISM TSDR LIVE

2 87412863 5473027 SOULFUL HOME TSDR LIVE

3 79133026 4541195 SOULFULHOTELS.COM TSDR LIVE

          

|.HOME | SITE INDEX| SEARCH | eBUSINESS | HELP | PRIVACY POLICY 



 

 



 

 



 

 





EXHIBIT F 



 

 

 



 

 

 
www.solful.com/menu 07/13/2020 

 

http://www.solful.com/menu


http://tsdr.uspto.gov/documentviewer?
caseId=sn87413925&docId=SPE20190329165957#docIndex=6&page=1
07/13/2020



http://tsdr.uspto.gov/documentviewer?caseId=sn87413925&docId=SPE20190329165957#docIndex=6&page=2
07/13/2020 





http://tsdr.uspto.gov/documentviewer?caseId=sn87980202&docId=SPE20190312115123#page=1
07/13/2020














































































