
The LARGEST food-specialized social media
for Chinese customers in New York City.

FOODMAPNYC.COM

Blog: http://blog.foodmapnyc.com

Email: contact@foodmapnyc.com
WeChat: Foodmapnyc

http://blog.foodmapnyc.com/
mailto:contact@foodmapnyc.com


ABOUT US
• FOODMAPNYC is a food social media account on

Wechat/Weibo, also has its own website:

blog.foodmapnyc.com. we do food rating and

recommendation based on real experience.

• One of our goals is to build up “Chinese Michelin”, we

have our own standards, only recommend high quality

restaurant based on “Chinese Stomach”.

• Have official account on news.qq.com, which face to 14

billion Chinese who may become potential travelers to

USA.

http://blog.foodmapnyc.com/
http://news.qq.com/


• Asian people love to enjoy different kinds of food

and share on the Internet. There’re so many Chinese

foodies like to eat and would spend money on food.

• More and more Chinese people become major

consumers in catering because of:

• High educational attainment

• High median income

• Better access to technology

• A propensity for conspicuous consumption,

they’d like post

Potential Market of Chinese Customers
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• Just in one year, we have about 100,000 followers based in NYC/NJ/PA/CT,

and this number is increasing every day.

• 90% followers are of age 20-60, which have high consuming capacity

• High user stickiness and reputation. Our followers like to read our article

and show the pictures to waiter/waitress when ordering food in a restaurant 

we recommended.

• Long-term corporation with big names, like Dadong, Hatsuhana Sushi,

Madangsui, and the priority of the first launch.

• Professional photographers and content editors to create lasting impressions.

• Multiple social media tools, including WeChat/Weibo/Instagram/Website, to

express insights.

Why Us?
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Service Detail

Branding
Management
Support

Chinese
Media

Resources
Allocation

Media
Releasing

Releasing tailored new media strategies by combining clients’
features and demands with specific market situation in New
York. Creating the maximum influence in the shortest term.

01. Media Releasing in 5 Channels

Starting every project with a deep dive into clients’ corporate
culture and fitting it into the local market.

02. Branding

Releasing tailored new media strategies by combining clients’
features and demands with specific market situation in New
York. Creating the maximum influence in the shortest term.

03. Chinese Media Resources Allocation

Providing a means of both organizing division of proficiency and
coordinating resources of allocation to improve management
system.

04. Internal Management Support
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Promotion

Feedback
Analysis

Food
Consulting

Better
Targeting

New Media Matrix Promotion Service



Channel 1.
WeChat Public Account



WeChat Public Account Performance 2/20/19 – 3/21/19

No. of page click in the
last 30 days – 470K.

No. of unique WeChat
account clicked the link in
the last 30 days – 320K.

Directly opened by followers –

300K times by 200K people.

Opened through friends’ FEED
SHARE – 60K times by 55K people

Opened through friends’ DIRECT

SHARE – 50Ktimes by 40Kpeople.

Opened through searching for
history info – 5K times by 2K people

Opened through other channels –
40K times by 14K people



Channel2. Blog Website



Various Client Base – From Michelin to E-Commerce



CASE1 – Samwon Garden ←Click here to see the article

https://mp.weixin.qq.com/s?__biz=MzA5MDE0MTY4OQ==&mid=2651216108&idx=1&sn=97b2fdb9531704c3268d7824f8ee32c4&chksm=8be2de7abc95576cf8154f5c3aceb8610f65d48dfe44e9226663cbf075135411708c06d5614e&token=701163287&lang=zh_CN


Data Graph Explanation

Ø Total Page View since the 

posting date - 10751. 

Ø Total unique viewer – 9225; 

Directly opened by followers 

- 7975 times by 6843 people. 

Ø Opened through friends’ 

FEED SHARE – 906 times by 

778 people . 

Ø Opened through friends’ 

DIRECT SHARE – 1552 times 

by 1332 people. 

Ø Total share: 718 times 

No. of page click 
since 05/17/19

No. of WeChat 
user account who 
read this article.

No. of WeChat user
account who 
reposted this article



CASE2 – Madangsui

https://mp.weixin.qq.com/s?__biz=MzA5MDE0MTY4OQ==&mid=2651227500&idx=1&sn=cad2381e6e314cf690dea8e6ff8c3506&chksm=8be203fabc958aecb302c4649d830100534ac4741eb4696597db4f7d212233b5317740bb7a0c&token=701163287&lang=zh_CN


CASE3 – Goo Gong Tan

Creative
GIFS

https://mp.weixin.qq.com/s?__biz=MzA5MDE0MTY4OQ==&mid=2651237065&idx=1&sn=199c08246558ecf8a37d930200fae457&chksm=8be22c5fbc95a549f04dd8f6dda8fb48ede9f8ea080079584c7547b9acc3fb52a666126421e5&token=701163287&lang=zh_CN


CASE4 – New GaYaHa

Articles
start with
good

storytelling

https://mp.weixin.qq.com/s?__biz=MzA5MDE0MTY4OQ==&mid=2651243913&idx=1&sn=baa83f47f2098937fb3573438cd0a698&chksm=8be2431fbc95ca0955afb9f64192a441f085321dd2ebfb7e6a4d41a6fa1d5d8125999aabf85e&token=701163287&lang=zh_CN


CASE5 – Ssam Tong

https://mp.weixin.qq.com/s?__biz=MzA5MDE0MTY4OQ==&mid=2651214388&idx=1&sn=7b761e98a7b7ebbdc3f7deb036beab4f&chksm=8be2d4a2bc955db4f065e361d9620cd7b3df8c7a5469af0e22c5e03800c3ad8969f454ea7b4f&token=701163287&lang=zh_CN


CASE6 – The Bari

https://mp.weixin.qq.com/s?__biz=MzA5MDE0MTY4OQ==&mid=2651233042&idx=1&sn=4e8e17827c5e275183a3a835cafe1037&chksm=8be21d84bc959492ba63dac24c8dfbed7f1c55895c79bd1ea96a34f3a87a8557671d83d3f8a9&token=701163287&lang=zh_CN


CASE7 – The Sweet Sap

https://mp.weixin.qq.com/s?__biz=MzA5MDE0MTY4OQ==&mid=2651220584&idx=1&sn=be7a23fb0a6d40f1a1070c10ab6a40ce&chksm=8be2ecfebc9565e85b00d0941d53d091635f4a97c1e94400a88378d7a18365fc83c967f7f314&token=701163287&lang=zh_CN



