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 Mark:   CHROME 

 Applicant:  Premier Lacrosse League, Inc. 

 Office Action Of: May 22, 2019 

 

 

 

APPLICANT'S RESPONSE TO OFFICE ACTION 

 

 The following is the response of Applicant, Premier Lacrosse League, Inc., by Counsel, 

to the Office Action sent via email on May 22, 2019, by Examining Attorney Julie M. 

Guttadauro. 

 

IDENTIFICATION OF GOODS AND SERVICES AMENDMENT 

 Applicant hereby amends its identification of goods and services as follows: 

 Class 25: Clothing intended to create an association with a professional lacrosse team, 

namely, shirts, pants, sweatshirts, shorts, tops, bottoms, jackets, pajamas, socks, scarves, hats, 

sweatpants, lacrosse jerseys, athletic uniforms 

Class 41: Entertainment services, namely, organizing and conducting athletic 

competitions and games in the field lacrosse; entertainment services in the nature of on-going 

television and radio programs in the field of lacrosse and rendering live lacrosse games and 

lacrosse exhibitions for the purpose of distribution through broadcast media; the production and 

distribution of radio and television broadcasts of lacrosse games, lacrosse events and programs in 

the field of lacrosse; production of television programs in the field of lacrosse matches; 

conducting and arranging lacrosse clinics, lacrosse camps, and lacrosse events; fan club services; 

entertainment services, namely, providing a website featuring non-downloadable videos in the 
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field of television highlights, interactive television highlights, radio programs, radio highlights, 

and audio recordings in the field of lacrosse, and lacrosse news in the nature of information, 

statistics and trivia about lacrosse; Ticket reservation and booking services for sporting events 

 

LIKELIHOOD OF CONFUSION REFUSAL WITH RESPECT TO CLASS 25 GOODS 

 The Examining Attorney has refused registration of Applicant’s CHROME mark in 

standard characters pursuant to Trademark Act Section 2(d), 15 U.S.C. § 1052(d), on the ground 

that the mark is likely to cause confusion with three (3) registrations from two (2) different 

owners that coexist on the Principal Register:  mark (“CHROME & Design Mark) in 

Registration No. 3,723,162; CHROME standard character mark in Registration No. 4,323,179 

(“Reg. No. ’179”); and CHROME in Registration No. 4,352,791 (“Reg. No. ’791”).  A 

comparison of Applicant’s mark with these three registrations is listed below in Table 1.  For the 

following reasons, Applicant respectfully disagrees with this finding and requests the Examining 

Attorney reconsider the statutory refusal and allow Applicant’s mark to be registered on the 

Principal Register.   

 Likelihood of confusion between two marks at the USPTO is determined by a review of 

all relevant facts under the thirteen factors of the du Pont test.  In re E.I. du Pont de Nemours & 

Co., 476 F.2d 1357, 177 USPQ 563 (CCPA 1973).  There is no “mechanical test for determining 

likelihood of confusion,” and not all factors are relevant as only those relevant factors for which 

there is evidence in the record must be considered.  TMEP § 1207.01 (citing du Pont, 476 F.2d at 

1361-62, 177 USPQ at 567).  Any one of the thirteen du Pont factors may be dispositive in 

weighing likelihood of confusion.  See TMEP § 1207.01.  However, the issue of likelihood of 

confusion usually revolves around the similarity or dissimilarity of the marks and the relatedness 

of the goods or services.  TMEP § 1207.01.  A determination of no likelihood of confusion may 

be appropriate where the marks share common terms and the goods/services relate to a common 

industry because these factors are outweighed by other factors, including differences in the 

relevant trade channels of the goods/services, the presence in the marketplace of a significant 
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number of similar marks in use or similar goods/services, the existence of a valid consent 

agreement between the parties, or another established fact probative of the effect of use.  Id. 

 

Table 1. Relevant Marks and Goods/Services 

Applicant’s Mark SN: 

 

 

Applicant: Premier 

Lacrosse League, Inc. 

Registration No. 

3,723,162 

 

Mark Owner: Chrome 

Industries, Inc. 

Registration No. 

4,323,179 

(Reg. No. ’179) 
 

Mark Owner: Chrome 

Industries, Inc. 

Registration No. 

4,352,791  

(Reg. No. ’791) 
 

Mark Owner: The 

Topps Company, Inc. 
 

 

 

  

Class 25: Clothing 

intended to create an 

association with a 

professional lacrosse 
team, namely, shirts, 

pants, sweatshirts, shorts, 

tops, bottoms, jackets, 

pajamas, socks, scarves, 

hats, sweatpants, lacrosse 

jerseys, athletic uniforms 

Class 41: Entertainment 

services, namely, 

organizing and 

conducting athletic 

competitions and games 

in the field of field 

lacrosse; entertainment 

services in the nature of 

on-going television and 
radio programs in the 

field of lacrosse and 

rendering live lacrosse 

games… 

Class 9: Cellular phone 

holders, covers and cases; 

messenger bags especially 

adapted for holding laptop 
computers; backpacks 

especially adapted for 

holding laptop and 

notebook computers; 

protective sleeves for 

laptop computers 

Class 18: Bags, namely, 

all purpose carrying bags, 

book bags, and messenger 

bags; backpacks; 

messenger packs; Bags, 

namely, all purpose sport 

bags, waist packs; 

luggage 

Class 25: Footwear; 

clothing, namely, t-shirts, 

shirts, sweatshirts, 

jackets, wind resistant 

jackets, pants, sweaters, 
shorts, belts, caps, visors, 

beanies, socks, shoes, 

coats, parkas, hats, and 

boots; headwear 

Class 18: Bags, namely, 

all purpose carrying bags, 

all purpose sport bags, 

book bags, and messenger 
bags, backpacks, 

messenger packs, waist 

packs, luggage 

 

Class 16: Trading cards 
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Here, Applicant seeks registration of the standard character mark CHROME for 

entertainment services in the field of athletic competitions and games in the field of lacrosse and 

clothing intended to create an association with a professional lacrosse team in International 

Classes 41 and 25. Applicant’s mark was refused registration based on an alleged likelihood of 

confusion with three marks for varied clothing goods, trading cards, and bags: CHROME & 

Design Mark for various bags, clothing, and cellphone and laptop holders in International 

Classes 9, 18, and 25; Reg. No. ’179 for standard character mark CHROME for bags and sports 

bags in International Class 18; and Reg. No. ’791 for trading cards in International Class 16.  See 

Table 1, above. The CHROME & Design Mark and Reg. No. ’179 for CHROME are owned by 

the same Registrant - Chrome Industries, Inc. (hereinafter collectively, “Chrome Industries’ 

Marks”). 

There is no likelihood of confusion between Applicant’s mark and the cited Registrations 

because the shared term “CHROME” is relatively commercially weak when used in connection 

with clothing goods and is thus entitled to a narrower scope of protection. Further, consumers 

would not be confused as to the source of goods and services in connection with each of these 

marks because the services used in connection with each of the marks are different, operate in 

different channels of trade, and marketed towards different consumers. Applicant further notes 

that all three of the cited registrations currently coexist on the Principal Register.  Therefore, 

Applicant respectfully requests the Examining Attorney withdraw the refusal and permit 

Applicant’s mark to be published on the Principal Register. 

 

“CHROME” is Commercially Weak 

The term “CHROME” in the cited marks is entitled to a narrower scope of protection 

with respect to clothing goods. Evidence the consuming public is exposed to third-party use of 

similar marks on similar goods “is relevant to show that a mark is relatively weak and entitled to 

only a narrow scope of protection.”  Palm Bay Imports, Inc. v. Veuve Clicquot Ponsardin Maison 

Fondee En 1772, 73 USPQ2d 1689, 1693 (Fed. Cir. 2005).  Extensive evidence of third-party 

use and registration is “powerful on its face” even where the specific extent and impact of that 

use has not been established.  Jack Wolfskin Ausrustung Fur Draussen GmbH v. New Millennium 

Sports, S.L.U., No. 2014-1789 (Fed. Cir. 2015).  Therefore, even the most minute differences 

between marks may substantially affect the commercial impressions conveyed by the marks. 
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 The trademark register includes at least 10 additional live third-party marks on the 

Principal Register that include the term “CHROME” and another disclaimed or common term for 

clothing goods, not including the cited marks.  See Table 2, below, and U.S. registration 

certificates attached as Exhibit A. The marks presented below have all been permitted to coexist 

on the Principal Register along with the cited marks even though each recites clothing goods and 

features the dominant term “CHROME.” Nat’l Cable Television Ass’n v. Am. Cinema Editors, 

Inc., 19 USPQ2d (BNA) 1424, 1430 (Fed. Cir. 1991) (noting that terms such as PREMIUM, 

SUN, BLUE RIBBON, NATIONAL, GIANT, or AMERICAN are commonly used on numerous 

types of related goods and services and are thus “weak” terms). Marks such as CHROME 

ACTIVE and CHROME DIVAS coexist on the register. 

 

Table 2: Third-Party Registrations Using the Term “CHROME” 

Mark Reg. No. Goods 

 
4171137 Class 25: Wet weather jackets; work shirts; work t-

shirts; work sweaters 

 

 
“PARTS” Disclaimed 

5425468 Class 35: Retail on-line ordering services featuring 

Automotive Parts, Motorcycle Parts, Clothing also 
accessible by telephone, facsimile and mail order; Retail 

shops featuring Automotive Parts, Motorcycle Parts, 

Clothing; Retail variety stores; On-line retail store 
services featuring a wide variety of consumer goods of 

others; On-line retail store services featuring 

subscription boxes containing Automotive Parts, 

Motorcycle Parts, Clothing; On-line wholesale and retail 
store services featuring Automotive Parts, Motorcycle 

Parts, Clothing 

 

4335029 Class 25: Clothing, namely, shirts, t-shirts, bottoms, 
denim jeans, denim jackets, shorts, hooded sweatshirts, 

and jackets 

CHROME SHOP 

MAFIA 

 
“CHROME SHOP” Disclaimed 

in Class 35 

3484952 Class 25: Clothing, namely, shirts, jackets, hats, 

sweatshirts, and coats 

 
Class 35: Online retail store services featuring clothing 

and truck accessories, namely, chrome goods for the 

trucking industry; providing a website featuring 

information on how to purchase big rig trucks 

CUSTOM CHROME 2284324 Class 25: clothing, namely, jackets, vests, caps, [boots, ] 

gloves, [ visors, ] hats, chaps 

 
4062420 Class 25: Hats; Jackets; Shirts; Tops 
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4750786 Class 25: Athletic apparel, namely, shirts, pants, jackets, 

footwear, hats and caps, athletic uniforms 

 

“ACTIVE” Disclaimed 

4740824 Class 25: apparel, namely, leggings, tops, shorts, bras, 

pants, and racerbacks 

CHROME MAFIA 

MOTORCYCLE CLUB 
 

“MOTORCYCLE CLUB” 
Disclaimed  

5110065 Class 25: T-shirts, hats, jackets, vest, skull caps, 
bandanas, sweatshirts, knitted caps, ball caps, tank tops, 

sleeveless shirts 

 
Class 35: Club services, namely, promoting the interests 

of a private motorcycle club promoting motorcycle 

enthusiasts and motorcycle safety 

 

4641462 Class 25: Men's, women's, children's, toddler's and 
infant's clothing and apparel, namely, caps, hats, caps 

with visors, visors, shirts, t-shirts, collared shirts, tank 

tops, sweat shirts, fleece pullovers, hooded sweat shirts, 
underwear, panties, briefs, socks, pants, sweaters, 

jackets, shorts, shoes, sandals, flip flops and boots 

 

 These third-party registrations demonstrate that there is a crowded field of marks that 

utilize the term “CHROME” in connection with clothing goods. As a result, the term 

“CHROME,” as used in the cited marks, is commercially weak and diluted, and entitled to a 

narrower scope of protection. The mere fact that Applicant’s mark shares the term “CHROME” 

with the cited marks is not sufficient to support a finding of likelihood of confusion refusal.  

More weight should be accorded to the differences between the relevant goods and services and 

any unshared meanings, and connotations.  See Continental Grain Company v. Central Soya 

Company Inc., 69 F.3d 555 (Fed. Cir. 1995).  Due to the relative weakness of the cited marks, 

this factor weighs against the refusal based on likelihood of confusion. 

 

Differences in Goods and Services 

The Examining Attorney asserts that the marks are likely to be confused because of the 

“registration(s) use(s) broad wording to describe its clothing and bags, which presumably 

encompasses all goods and/or services of the type described, including applicant’s more narrow 

goods which are intended to create an association with a professional lacrosse team.” See Office 

Action of May 22, 2019, p. 3. However, the Federal Circuit and the Board, have established that 

similarity is not a binary factor, but is a matter of degree. In re Coors Brewing Co., 343 F.3d 

1340, 1344 (Fed. Cir. 2003); In re HerbalScience Grp., LLC, 96 USPQ2d 1411 (TTAB 2010) 
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[precedential]. This factor, therefore, considers whether “the consuming public may perceive [the 

goods or services] as related enough to cause confusion about the source or origin of the goods 

and services.” Hewlett-Packard Co. v. Packard Press, Inc., 281 F.3d 1261, 62 USPQ2d 1001, 

1004 (Fed. Cir. 2002). 

Applicant’s goods and services are neither competitive nor overlapping with those of 

Chrome Industries’ Marks. Specifically, Applicant is a professional lacrosse league that provides 

entertainment services in the form of organizing and conducting athletic competitions and games 

in the field of field lacrosse and its clothing goods are in support of its entertainment services. In 

fact, Applicant’s CHROME mark for clothing is used with respect to the niche market of 

professional lacrosse and avid fans of professional lacrosse. The clothing is intended to be worn 

by someone who is supporting the CHROME team, and Applicant intentionally limited its 

identification to clothing “intended to create an association with a professional lacrosse team.” 

Consumers would not confusingly mistake Applicant’s clothing products with those of Chrome 

Industries’ Marks.  

Chrome Industries’ Marks are used in connection with the biking industry. On its 

website, Chrome Industries states that it has a “commitment to making durable useful gear that 

works on and off the bike.” See Exhibit B. As such, Chrome Industries’ Marks are used in 

connection with tactical apparel, not professional lacrosse. Consumers who are looking to 

purchase goods in either the tactical apparel for bikes industry or for support of professional 

lacrosse will not likely assume the products are related and/or that the goods originate from a 

single source. Consequently, the goods operate within their own distinct niches. 

Further, Reg. No. ’791 is registered for “trading cards,” which are not related, 

competitive, and/or overlapping with clothing goods. In fact, Reg. No. ’791 coexists in the 

marketplace with the Chrome Industries’ Marks. Trading cards are not worn on one’s body and 

although the trading cards relate to the sports of soccer and baseball, none of the trading cards 

feature professional lacrosse players. See Exhibit C. Further, the Examining Attorney has not put 

forth any evidence to demonstrate that trading cards and clothing products are related and/or are 

the types of goods typically offered under a single source.  

Registrants’ and Applicant’s goods are, therefore, not competitive, overlapping, or related 

in any way, as Applicant only manufactures and sells clothing that is intended to create an 

association with a professional lacrosse team. The Examining Attorney did not submit any 
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evidence to demonstrate that the description of goods in Applicant’s application could 

reasonably encompass products that are related to Reg. No. ’791’s trading cards. Accordingly, 

Applicant’s goods and the cited goods are clearly different and are not similar enough to create a 

likelihood of confusion in the minds of the consumers. 

 

Applicant’s Mark is Different in Appearance and Meaning from the CHROME & Design 

Mark  

Applicant’s mark is distinguishable from the cited  mark due to differences in 

appearance. The Examining Attorney determined that Applicant’s CHROME mark is 

confusingly similar to the cited registration because “the word portion is normally accorded 

greater weught because it is likely to make a greater impression upon purchasers.” Office Action 

of May 22, 2019, p. 3. The dominant portion of the CHROME & Design Mark, however, is the 

winged lion, not the word “CHROME.” 

The fundamental rule in a likelihood of confusion analysis is to consider the marks in 

their entirety. See Jack Wolfskin Ausrustung Fur Draussen GmbH & Co. KGAA v. New 

Millennium Sports, S.L.U., 116 USPQ2d 1129, 1134 (Fed. Cir. 2015). It is improper to dissect a 

mark even when a mark contains both words and a design. See In re Viterra Inc., 671 F.3d 1358, 

1362 (Fed. Cir. 2012) (citing In re Shell Oil Co., 992 F.2d 1204, 1206 (Fed. Cir. 1993)). As the 

Federal Circuit concluded, words are not always considered the dominant portion of composite 

word-and-design marks: 

In the case of a composite mark containing both words and a design, the verbal 

portion of the mark is the one most likely to indicate the origin of the goods to 

which it is affixed. It is well settled that if a mark comprises both a word and a 

design, then the word is normally accorded greater weight because it would be 

used by purchasers to request the goods. Despite those statements, we also have 

cautioned that there is no general rule that the letter portion of the mark will form 

the dominant portion of the mark. Marks, therefore, must be considered on a case-

by-case basis. 

 

Id; Accord Jack Wolfskin Ausrustung Fur Draussen GmbH & Co. KGAA v. New Millennium 

Sports, S.L.U., 116 USPQ2d 1129, 1134 (Fed. Cir. 2015); see generally 4 J. McCarthy, 
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McCarthy on Trademarks and Unfair Competition § 23:47 (4th ed. 2016). Here, the most 

distinctive, dominant portion of Registrant’s mark is the design element of the winged lion. The 

image of a lion with wings in the  mark is significantly larger than the word 

“CHROME” in stylized script underneath of it. The lion image is one that when prominently 

displayed in advertising, on the online retail website, on the garment or hangtag for the garment, 

or on the Internet, “catches the eye and engages the viewer” before drawing attention to its 

wording. See Parfums de Coeur Ltd. v. Lazarus, 83 USPQ2d 1012, 1016 (TTAB 2007) (finding 

that BODYMAN design predominates over literal element of mark); In re Comput. Commc’ns, 

Inc., 484 F.2d 1392, 171 USPQ 51, 52 (CCPA 1973) (holding that the Board did not err in 

focusing on the design portion because the Board found the large design portion to be the mark’s 

“most visually prominent feature”). Focusing on the one small similarity of “CHROME,” 

however, to the exclusion of all else, would be a dissection of the CHROME & Design Mark. 

Therefore, the visual impression of the cited mark is likely more important than the literal 

portion it shares with Applicant’s mark.  

The marks also differ with respect to meaning and commercial impression. The winged 

lion conveys that consumers of Chrome Industries’ clothing goods will enable the wearer to soar 

through the city in his/her tactical apparel intended to be breathable, flexible and warm. The 

wings, specifically, allude to a mode of transportation. “CHROME” is defined as “something 

plated with an alloy of chromium.” See Exhibit D. As such, the term “CHROME” in the cited 

registration refers to the material in a bicycle, reinforcing the idea that Chrome Industries’ 

clothing goods are intended to be used for bicycle riders. In contrast, Applicant’s CHROME 

mark creates an association to the CHROME team in Applicant’s professional lacrosse league. 

Consequently, the term “CHROME” in Applicant’s mark alludes to armor and the mascot for the 

team, which is the image of a knight helmet. See Table 3, below, for comparison of how the 

marks are used in commerce and attached Exhibits E and F. 
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Table 3. Use of Applicant’s and Registrant’s Marks 

Applicant’s Use Registrant Chrome Industries’ Use 

 

 

 

 

 

 

As demonstrated by the images above, Applicant’s CHROME mark is used in connection 

with apparel that is intended to create an association with a professional lacrosse league team and 

show support for specific players on that team. Conversely, Registrant Chrome Industries’ 

clothing goods are intended to be worn while riding a bicycle and/or casually as everyday wear. 

Chrome Industries’ clothing goods do not create any association with professional lacrosse and 

are not intended to show support for any specific sport, let alone lacrosse. As a result, the goods 

used in connection with the marks create different commercial impressions. 
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Given that the marks differ with respect to appearance, and commercial impressions, this 

factor weighs against a likelihood of confusion with the CHROME & Design Mark. 

 

Balancing the Factors 

In sum, Applicant’s mark is not likely to be confused with the cited registrations. 

Applicant’s clothing goods are narrowly tailored to those intended to create an association with a 

professional lacrosse team, whereas cited Reg. No. ’791’s goods are “trading cards” which have 

not been shown to be related to clothing goods and coexist with the Chrome Industries’ Marks. 

Further, the  mark is distinguishable in appearance and commercial impression, and 

thus there is no likelihood of confusion with this registration. The term “CHROME” is relatively 

weak with respect to clothing goods, as demonstrated by the third-party registration evidence. 

Applicant’s narrowly tailored clothing goods would not likely be confused with Chrome 

Industries’ Marks as Applicant’s goods do not include bags, or everyday clothing/tactical 

clothing for bikers. Accordingly, Applicant requests that the statutory refusal be withdrawn and 

that the Application be permitted to proceed to publication. 

 

 The Applicant has responded to all issues raised in the Office Action. If any further 

information or response is required, please contact the Applicant's attorney. The attorney may be 

reached by telephone at 703-525-8009. 

 

Respectfully submitted, 

 

 

 

Erik M. Pelton, Esq. 

Attorney for Applicant 
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Exhibits: 

 

Exhibit A: Third-Party Registration Certificates for Registration Nos. 4,171,137; 5,425,468; 

4,335,029; 3,484,952; 2,284,324; 4,062,420; 4,750,786; 4,740,824; 5,110,065; 

and 4,641,462. 

 

Exhibit B: Our Story, CHROME INDUSTRIES, https://www.chromeindustries.com/our-

story.html (last visited Oct. 11, 2019). 

 

Exhibit C: Specimen for Registration No. 4,352,791 (filed on Jun. 10, 2019). 

 

Exhibit D: Definition of “chrome,” MERRIAM-WEBSTER ONLINE DICTIONARY, 

https://www.merriam-webster.com/dictionary/chrome (last visited Oct. 11, 2019). 

 

Exhibit E: All Clothing, CHROME INDUSTRIES, 

https://www.chromeindustries.com/clothing/all/?start=0&sz=36#tile-0 (last 

visited Oct. 29, 2019). 

 

Exhibit F: Collections – Chrome, PREMIER LACROSSE LEAGUE, 

https://shop.premierlacrosseleague.com/collections/chrome (last visited Oct. 29, 

2019). 
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Reg. No. 5,110,065 

Registered Dec. 27, 2016 

Int. Cl.: 25, 35

Service Mark

Trademark

Principal Register 

Heitman, Will (UNITED STATES INDIVIDUAL)
4610 W Whipp Ave.
Bartonville, IL 61607

CLASS 25: T-shirts, hats, jackets, vest, skull caps, bandanas, sweatshirts, knitted caps, ball
caps, tank tops, sleeveless shirts

FIRST USE 6-1-2004; IN COMMERCE 6-1-2005

CLASS 35: Club services, namely, promoting the interests of a private motorcycle club
promoting motorcycle enthusiasts and motorcycle safety

FIRST USE 6-1-2000; IN COMMERCE 6-1-2004

THE MARK CONSISTS OF STANDARD CHARACTERS WITHOUT CLAIM TO ANY
PARTICULAR FONT STYLE, SIZE OR COLOR

No claim is made to the exclusive right to use the following apart from the mark as shown:
"MOTORCYCLE CLUB"

SER. NO. 85-910,676, FILED 04-22-2013
RICHARD F WHITE, EXAMINING ATTORNEY







Reg. No. 5,425,468 

Registered Mar. 13, 2018 

Int. Cl.: 35

Service Mark

Supplemental Register 

Warrior Weaver (TENNESSEE LIMITED LIABILITY COMPANY)
730 Middle Tn Blvd, Ste 11a
730 Middle Tn Blvd, Ste 11a
Murfreesboro, TENNESSEE 37129

CLASS 35: Retail on-line ordering services featuring Automotive Parts, Motorcycle Parts,
Clothing also accessible by telephone, facsimile and mail order; Retail shops featuring
Automotive Parts, Motorcycle Parts, Clothing; Retail variety stores; On-line retail store
services featuring a wide variety of consumer goods of others; On-line retail store services
featuring subscription boxes containing Automotive Parts, Motorcycle Parts, Clothing; On-
line wholesale and retail store services featuring Automotive Parts, Motorcycle Parts,
Clothing

FIRST USE 7-24-2017; IN COMMERCE 7-24-2017

THE MARK CONSISTS OF STANDARD CHARACTERS WITHOUT CLAIM TO ANY
PARTICULAR FONT STYLE, SIZE OR COLOR

No claim is made to the exclusive right to use the following apart from the mark as shown:
"PARTS"

SER. NO. 87-566,466, FILED P.R. 08-12-2017; AM. S.R. 01-16-2017
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EXHIBIT C : 

Specimen for Registration No. 4,352,791 (filed on Jun. 10, 2019).  
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EXHIBIT D : 

Definition of “chrome,” MERRIAM-WEBSTER ONLINE 

DICTIONARY, https://www.merriam-webster.com/dictionary/chrome 

(last visited Oct. 11, 2019).  
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EXHIBIT E : 

All Clothing, CHROME INDUSTRIES, 

https://www.chromeindustries.com/clothing/all/?start=0&sz=36#tile-0 

(last visited Oct. 29, 2019).  
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EXHIBIT F : 

Collections – Chrome, PREMIER LACROSSE LEAGUE, 

https://shop.premierlacrosseleague.com/collections/chrome (last visited 

Oct. 29, 2019).  








