Under the Paperwork Reduction Act of 1995 no persons are required to respond to a collection of information unless it displays a valid OMB control number.
PTQ Fom 1957 (Rev 10/2011)

OMB No. 0651-0050 (Exp 09/20/2020)

Response to Office Action

The table below presents the data as entered.

S-ER;AIT I‘IMI-J_MBER b 1 - 79242929 B

EL&;’V'—(;F:F_;CE;&SS}('}l;Ei)_ LAW OFFICE 112

MARK SECTION L I .

MARK "= ) oy M ! https:/tmng-al.uspto.gov/resting2/api/img/79242929/large

LIERALELEMENT  SYNERGYPANEL

STANDARD CHARACTERS | YES =

USPTO-GENERATED IMAGE gl YES )

MARK STATEMENT 'I_'he mark consists of standard characters, without claim to any particular font style,
size or color.

OWNER SECTION (current) bt =

?AMEM— W= lw;-_Hammersmith Nominees Pty Ltd

TN—T;:“I-{I\;LA];DRESS N‘ - ;;O—N;\;vcastle St Pt ===

STREET | WEST PERTH WA 6005 N N

coonrry . e Ty ol

_JV&&ERE_ECi:iOi\I-(proposed) i

N:AME = ] M“.!wHammersmi;h'Normi‘nee.sy Pt;' Ltd

smeer 7 [h0Neweastlest = -

oy = | WEST PERTH WA

| ZIP/POSTAL CODE 6005

‘EOU;ITR; B T - Australia ML

LEGAL ENTITY SECTION (current)
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ARGUMENT(S)

In the Office Action mailed November 1, 2018, registration was refused on the basis of a likelihood of confusion with Registration
No. 4,936,311 and pending Application No. 87/626,793. Applicant notes that pending Application No. 87/626,793 issued into
Registration No. 5,608,313 on November 13, 2018. Registration Nos. 4,936,311 and 5,608,313 (hereinafter “cited registrations”)
are both for the mark SYNERGY in standard characters (hereinafter “cited marks”).

Registration No. 4,936,311 covers “horseshoes; metal horseshoes” and is owned by Farrier Product Distribution, Inc.

Reqgistration No. 5,608,313 covers “saddle pads for horses” and is owned by Weaver Leather, LLC. 2 EXHIBIT
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In this Response, Applicant has limited the goods in this application to “Goods and equipment for horse riding, namely, jump
saddles.” Likelihood of confusion must be judged “ in connection with the goods or services identified in the application.” TMEP
§1207.01.

A common term between two marks does not mean there is a likelihood of confusion between the two, even when one mark
contains the entirety of the other. See Colgate-Palmolive Co. v. Carter-Wallace, Inc., 167 USPQ 529, 530 (CCPA 1970) (“the
mere presence of the word [and opposer’s mark] “peak” in the trademark PEAK PERIOD does not by reason of that fact alone
create a likelihood of confusion”).

“Determining whether there is a likelihood of confusion requires careful consideration of the common elements of the marks at
issue, as well as the overall commercial impression created by each mark.” TMEP §1207.01(b)(iii). Itis of course the whole of
Applicant's SYNERGYPANEL mark that must be evaluated. See Coca-Cola Co. v. Seven-Up Co., 497 F.2d 1351 (CCPA 1974)
(“[wle have said, so often as not to require citation of authority, that marks must be viewed as the public sees them, i.e., in their
entireties”). To break the mark into the two separate words is an impermissible dissection. See In re Hutchinson Technology, 7
USPQ2d 1490, 1492 (Fed. Cir. 1988) (“The board considered the mark as two separate parts, “Hutchinson” and “technology,
"... the fatal flaw in the board’s analysis is that the mark sought to be registered is not HUTCHINSON or TECHNOLOGY, but
HUTCHINSON TECHNOLOGY."),

Considering the whole of Applicant's mark, the differences in Applicant's mark give it a different connotation and meaning, such
that it creates a much different commercial impression than the cited SYNERGY marks. “Synergy” means “combined action or
operation” or “a mutually advantageous conjunction or compatibility of distinct business participants or elements.” See attached
Exhibit 1, Merriam-Webster entry for “synergy.” This nebulous general concept has become a well-known and oft repeated
buzzword. See attached Exhibit 2, Wikipedia entry for “list of buzzwords” and Exhibit 3, Mashable article entitled “Synergy: The
Buzzword You Can Never Escape” (“Synergy invades marketing lingo, financial discussions and management strategies alike —
but does anyone really know what it means?). What do the goods in the cited registrations synergize with? The cited marks do
not tell the customer. Whatever the commercial impression created by the SYNERGY marks is, it clearly differs from that of the
Applicant's SYNERGYPANEL mark.

In Applicant's SYNERGYPANEL mark, “synergy” modifies the noun “panel.” Thus, Applicant's mark is a far more tangible
concept and creates a more concrete commercial impression, which is different in meaning and connotation than those of the
cited marks. These differences in connotation, meaning, and commercial impression distinguish Applicant's mark from the cited
marks. See In re Sears, Roebuck & Co., 2 USPQ2d 1312, 1314 (TTAB 1987) (“As a result of their different meanings when
applied to the goods of applicant and registrant, the two marks create different commercial impressions, notwithstanding the fact
that they are legally identical in sound and appearance.”).

The Office Action states that Applicant’s “identification of goods shows that the wording PANEL in the applied-for mark is merely
descriptive of or generic for applicant’s goods.” However, these identification terms are deleted in this Response and are no
longer relevant to the likelihood of confusion analysis.

The co-existence of the two cited registrations for identical SYNERGY marks already demonstrates that the cited marks are
diluted, weak, and should be given a narrow scope of protection. In addition to the co-existence of the cited registrations and cited
marks, live Registration No. 4,553,873 covers the mark SYNERGYFORCE in standard characters and includes “clothing for
domestic pets.” A copy of the TESS record for this registration is attached as Exhibit 4. This registration is additional evidence
that the addition of another word can distinguish a mark from the cited marks.

“ Additions or deletions to marks may be sufficient to avoid a likelihood of confusion if: (1) the marks in their entireties convey
significantly different commercial impressions; or (2) the matter common to the marks is not likely to be perceived by purchasers
as distinguishing source because it is merely descriptive or diluted.” TMEP §1207.01(b)(jii). [emphasis added]

In this case, Applicant’s mark creates a significantly different commercial impression than the cited marks and the matter
common to the marks is diluted.

While the differences between Applicant’'s mark and the cited marks can be and are sufficient by themselves to obviate any
likelihood of confusion, Applicant's goods and those of the cited registrations are also not so related as to cause a likelihood of
confusion. See Kellogg Co. v. Pack’em Enterprises, Inc. , 21 USPQ2d 1142, 1145 (Fed. Cir. 1991) (“In the present case, the
Board ruled that the dissimilarity of “the marks in their entireties” itself made it unlikely that confusion would result from the
simultaneous use of the marks. We cannot say that the Board committed any legal error in so holding.”). Considering the two
identical marks in the cited registrations, it is clear that the cited marks are diluted such that smaller differences in the goods are
capable of distinguishing another mark.



'Because Applicant’s mark differs in meaning, connotation, and commercial impression and because Applicant’s goods are not
so related to those of the cited registrations, there is no likelihood of confusion. Accordingly, Applicant respectfully requests that

‘ the refusals be withdrawn and this application approved for publication.
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Goods and equipment for horse riding, namely, saddles, jump saddles, saddlery, saddle supports, saddle bags, saddle cloths, saddle blocs,
saddle flaps, saddle risers, saddle pads, saddle panels, bridles, halters, reins, girths, breast collars, head stalls, brow bands, stirrups, stirrup
leathers, harnesses, whips, crops, boots worn by horses, all parts associated with the aforementioned goods
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Goods and equipment for horse riding, namely, jump saddles

Josh A. Partington

Harness, Dickey & Pierce, PLC

3029Y-200031

11730 Plaza America Dr. #600
Reston

Viréinia

20190

United States

703-668-8000

703-668-8200

dedocketing@hdp.com
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11730 Plaza America Dr. #600

Reston
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United States
703-668-8000

703-668-8200

L -
dcdocketing@hdp.com

All other attorneys associated with Harness, Dickey & Pierce, PLC
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Response to Office Action
To the Commissioner for Trademarks:

Application serial no. 79242929 SYNERGYPANEL(Standard Characters, see hitps://tmng-al.uspto.gov/resting2/api/img/79242929/large) has
been amended as follows:

ARGUMENT(S)
In response to the substantive refusal(s), please note the following:

In the Office Action mailed November 1, 2018, registration was refused on the basis of a likelihood of confusion with Registration
No. 4,936,311 and pending Application No. 87/626,793. Applicant notes that pending Application No. 87/626,793 issued into
Registration No. 5,608,313 on November 13, 2018. Registration Nos. 4,936,311 and 5,608,313 (hereinafter “cited registrations”)
are both for the mark SYNERGY in standard characters (hereinafter “cited marks”).

Registration No. 4,936,311 covers “horseshoes; metal horseshoes” and is owned by Farrier Product Distribution, Inc.
Registration No. 5,608,313 covers “saddle pads for horses” and is owned by Weaver Leather, LLC.

In this Response, Applicant has limited the goods in this application to “Goods and equipment for horse riding, namely, jump
saddles.” Likelihood of confusion must be judged “ in connection with the goods or services identified in the application.” TMEP
§1207.01.

A common term between two marks does not mean there is a likelihood of confusion between the two, even when one mark
contains the entirety of the other. See Colgate-Palmolive Co. v. Carter-Wallace, Inc., 167 USPQ 529, 530 (CCPA 1970) (“the mere
presence of the word [and opposer’s mark] “peak” in the trademark PEAK PERIOD does not by reason of that fact alone create a
likelihood of confusion”).

“Determining whether there is a likelihood of confusion requires careful consideration of the common elements of the marks at
issue, as well as the overall commercial impression created by each mark.” TMEP §1207.01(b)(iii). It is of course the whole of
Applicant's SYNERGYPANEL mark that must be evaluated. See Coca-Cola Co. v. Seven-Up Co., 497 F.2d 1351 (CCPA 1974)



(“lwle have said, so often as not to require citation of authority, that marks must be viewed as the public sees them, i.e., in their
entireties”). To break the mark into the two separate words is an impermissible dissection. See In re Hutchinson Technology, 7
USPQ2d 1490, 1492 (Fed. Cir. 1988) (“The board considered the mark as two separate parts, “Hutchinson” and “technology,”...
the fatal flaw in the board’s analysis is that the mark sought to be registered is not HUTCHINSON or TECHNOLOGY, but
HUTCHINSON TECHNOLOGY.").

Considering the whole of Applicant’s mark, the differences in Applicant’s mark give it a different connotation and meaning, such
that it creates a much different commercial impression than the cited SYNERGY marks. “Synergy” means “combined action or
operation” or “a mutually advantageous conjunction or compatibility of distinct business participants or elements.” See attached
Exhibit 1, Merriam-Webster entry for “synergy.” This nebulous general concept has become a well-known and oft repeated
buzzword. See attached Exhibit 2, Wikipedia entry for “list of buzzwords” and Exhibit 3, Mashable article entitled “Synergy: The
Buzzword You Can Never Escape” (“Synergy invades marketing lingo, financial discussions and management strategies alike —
but does anyone really know what it means?). What do the goods in the cited registrations synergize with? The cited marks do not
tell the customer. Whatever the commercial impression created by the SYNERGY marks is, it clearly differs from that of the
Applicant's SYNERGYPANEL mark.

in Applicant's SYNERGYPANEL mark, “synergy” modifies the noun “panel.” Thus, Applicant's mark is a far more tangible

concept and creates a more concrete commercial impression, which is different in meaning and connotation than those of the cited
marks. These differences in connotation, meaning, and commercial impression distinguish Applicant’s mark from the cited marks.
See In re Sears, Roebuck & Co., 2 USPQ2d 1312, 1314 (TTAB 1987) (“As a result of their different meanings when applied to the
goods of applicant and registrant, the two marks create different commercial impressions, notwithstanding the fact that they are
legally identical in sound and appearance.”).

The Office Action states that Applicant’s “identification of goods shows that the wording PANEL in the applied-for mark is merely
descriptive of or generic for applicant’s goods.” However, these identification terms are deleted in this Response and are no longer
relevant to the likelihood of confusion analysis.

The co-existence of the two cited registrations for identical SYNERGY marks already demonstrates that the cited marks are diluted,
weak, and should be given a narrow scope of protection. In addition to the co-existence of the cited registrations and cited marks,
live Registration No. 4,553,873 covers the mark SYNERGYFORCE in standard characters and includes “clothing for domestic
pets.” A copy of the TESS record for this registration is attached as Exhibit 4. This registration is additional evidence that the
addition of another word can distinguish a mark from the cited marks.

“ Additions or deletions to marks may be sufficient to avoid a likelihood of confusion if: (1) the marks in their entireties convey
significantly different commercial impressions; or (2) the matter common to the marks is not likely to be perceived by purchasers as
distinguishing source because it is merely descriptive or diluted.” TMEP §1207.01(b)(iii). [emphasis added]

In this case, Applicant’'s mark creates a significantly different commercial impression than the cited marks and the matter common
to the marks is diluted.

While the differences between Applicant’s mark and the cited marks can be and are sufficient by themselves to obviate any
likelihood of confusion, Applicant’s goods and those of the cited registrations are also not so related as to cause a likelihood of
confusion. See Kellogg Co. v. Pack'em Enterprises, Inc. , 21 USPQ2d 1142, 1145 (Fed. Cir. 1991) (“In the present case, the Board
ruled that the dissimilarity of “the marks in their entireties” itself made it unlikely that confusion would result from the simultaneous
use of the marks. We cannot say that the Board committed any legal error in so holding.”). Considering the two identical marks in
the cited registrations, it is clear that the cited marks are diluted such that smaller differences in the goods are capable of
distinguishing another mark.

Because Applicant's mark differs in meaning, connotation, and commercial impression and because Applicant's goods are not so
related to those of the cited registrations, there is no likelihood of confusion. Accordingly, Applicant respectfully requests that the
refusals be withdrawn and this application approved for publication.

EVIDENCE

Evidence in the nature of Exhibit 1, Merriam-Webster entry for "synergy"; Exhibit 2, Wikipedia entry for "list of buzzwords"; Exhibit 3,
Mashable article entitled "Synergy: The Buzzword You Can Never Escape"; Exhibit 4, TESS record for registration of SYNERGYFORCE has
been attached.
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bo;verted PDF file(s) ( 5 pages)
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Evidence-1
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Evidence-4
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Original PDF file:
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Evidence-1

Evidence-2

Evidence-3

CLASSIFICATION AND LISTING OF GOODS/SERVICES

Applicant proposes to amend the following class of goods/services in the application:

Current: Class 018 for Goods and equipment for horse riding, namely, saddles, jump saddles, saddlery, saddle supports, saddle bags, saddle
cloths, saddle blocs, saddle flaps, saddle risers, saddle pads, saddle panels, bridles, halters, reins, girths, breast collars, head stalls, brow bands,
stirrups, stirrup leathers, harnesses, whips, crops, boots worn by horses, all parts associated with the aforementioned goods

Original Filing Basis:

Filing Basis Section 66(a) , Request for Extension of Protection to the United States. Section 66(a) of the Trademark Act, 15 U.S.C. §1141f.

Proposed:
Tracked Text Description:

LTSy O10 )
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for horse riding, namely, jump saddles

Class 018 for Goods and equipment for horse riding, namely, jump saddles
Filing Basis Section 66(a) , Request for Extension of Protection to the United States. Section 66(a) of the Trademark Act, 15U.S.C. §1141f.

APPLICANT AND/OR ENTITY INFORMATION
Applicant proposes to amend the following:
Current: Hammersmith Nominees Pty Ltd having an address of

430 Newcastle StWEST PERTH WA 6005
Australia

Proposed: Hammersmith Nominees Pty Ltd, proprietary limited company (p/l or pty. Itd.) legally organized under the laws of Australia, having
an address of

430 Newcastle St
WEST PERTH WA, 6005



Australia

ATTORNEY ADDRESS

Applicant proposes to amend the following:

Proposed:

Josh A. Partington of Harness, Dickey & Pierce, PLC, having an address of
11730 Plaza America Dr. #600 Reston, Virginia 20190

United States

dcdocketing@hdp.com

703-668-8000

703-668-8200

The attorney docket/reference number is 3029Y-200031 .

The Other Appointed Attorney(s): All other attorneys associated with Harness, Dickey & Pierce, PLC.

CORRESPONDENCE ADDRESS CHANGE
Applicant proposes to amend the following:
Current:

Davies Collison Cave Pty Ltd

Level 15,

1 Nicholson Street

MELBOURNE VIC 3000

AU

Proposed:

Josh A. Partington of Harness, Dickey & Pierce, PLC, having an address of
11730 Plaza America Dr. #600 Reston, Virginia 20190

United States

dedocketing@hdp.com

703-668-8000

703-668-8200

The docket/reference number is 3029Y-200031 .

SIGNATURE(S)

Response Signature

Signature: /Josh A. Partington/  Date: 03/19/2019
Signatory's Name: Josh A. Partington

Signatory's Position: Attorney of record, Virginia Bar member

Signatory's Phone Number: 703-668-8000

The signatory has confirmed that he/she is an attorney who is a member in good standing of the bar of the highest court of a U.S. state, which
includes the District of Columbia, Puerto Rico, and other federal territories and possessions; and he/she is currently the owner's/holder's attorney
or an associate thereof; and to the best of his/her knowledge, if prior to his/her appointment another U.S. attorney or a Canadian attorney/agent
not currently associated with his/her company/firm previously represented the owner/holder in this matter: (1) the owner/holder has filed or is
concurrently filing a signed revocation of or substitute power of attorney with the USPTO; (2) the USPTO has granted the request of the prior
representative to withdraw; (3) the owner/holder has filed a power of attorney appointing him/her in this matter; or (4) the owner's/holder's
appointed U.S. attorney or Canadian attorney/agent has filed a power of attomey appointing him/her as an associate attorney in this matter.

Mailing Address: Josh A. Partington
Harness, Dickey & Pierce, PLC
11730 Plaza America Dr. #600
Reston, Virginia 20190

Serial Number: 79242929

Internet Transmission Date: Tue Mar 19 16:23:15 EDT 2019

TEAS Stamp: USPTO/ROA-XX XX XXX . XXX-2019031916231505
2522-79242929-620327f7387ed191a52d12f1b6
c6ad435¢9a140576927b152d713902670b778-N/
A-N/A-20190319161447639025
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Synergy | Definition of Synergy by Merriam-Webster

Definition of synergy

1 : synergism broadly : combined action or operation
2 ; amutually advantageous conjunction or compatibility of distinct business participants or elements (such as resources or
efforts)

"j/ Did You Know? Example Sentences ‘g’mﬂg&ghg_um

Keep scrolling for more

Did You Know?

An old saying, "The whole is greater than the sum of its parts", expresses the basic meaning of synergy. The word is
sometimes used in a purely physical sense, especially when talking about drugs; sometimes a "cocktail” of drugs may be
more effective than the sum of the effectiveness of each of the separate drugs. But the word is best known in the world of
business, The notion that, when the right two companies merge, they'll produce a profitable synergy seemed exciting in the
1990s, when synergy became a trendy buzzword (even though it's actually been around since the 17th century). The idea of
synergy was one factor in what became a "merger mania;" unfortunately, business synergy often turned out to be harder to
achieve than to imagine.

Examples of syrnergy in a Sentence

A synergy has developed among the different groups working on this project. two companies that have found synergy
Recent Examples on the Web

Even if their synergy on the field has not been perfect, Martinez has been getting close enough.— Raf Casert,
chic i com, "World Cup Countdown: Talent-rich Belgiu k breakt h after major tournament letdow:

June 2018 Columnist Michael Smolens wrote about a different kind of synergy between the two in today®s paper.— Mmhgg[
Smolens, sandiegouniontribune.com, "The confluence of homelessness and hepatitis, asain.” 20 May 2018

These example sentences are selected automatically from various online news sources to reflect current usage of the word
'synergy.' Views expressed in the examples do not represent the opinion of Merriam-Webster or its editors. Send us
feedback.

See More

First Known Use of synergy

1632, in the meaning defined at sense 1

History and Etymology for synergy
New Latin syrergia, from Greek synergos working together

Keep scrolling for more
Learn More about synergy

Share syrergy

®®

Resources for synergy

https://www.merriam-webster.com/dictionary/synergy - , 3/19/2019



Synergy | Definition of Synergy by Merriam-Webster
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Statistics for synergy

Last Updated

18 Mar 2019
Loeok-up Popularity
Top 10% of words

Time Traveler for syrergy

The first known use of synergy was in 1632

See more words from the same vear
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Synergy | Definition of Synergy by Merriam-Webster

Financial Definition of synergy

What it Is

Synergy is the benefit that results when two or more agents work together to achieve something either one couldn't have
achieved on its own, It's the concept of the whole being greater than the sum of its parts.

How It Works

Synergy is often one of the goals of a mereer or gequisition. The twe firms combined may be able to achieve higher
profitability than either firm could achieve on its own. Synergy can be reflected in increased revenues and/or lower expenses,

For'example, a company may acquire a similar firm, allowing it to expand its product offering and, as a result, increase its
sales and revenues. This could not have been accomplished had the two firms remained independant.

In management, synergies may be created between management teams, resulting in increased capacity and workflow that
was not possible when the teams were working independently.

As for costs, synergies allow for the creation of gconomies of scale. For example, a merger can reduce multiple levels of
management and duplication and spread fixed cost technologies over larger operations.

Why It Matters

Synergies may be elusive, but they are one of the most important objectives in business. To acquire synergy will result in
more efficiency, more efficacy and higher profitability. ’

Source: Investing Answers
synergy

noemun

Q@
English Language Learners Definition of syrergy

technical : the increased effectiveness that results when two or more peaple or businesses work together

See the full definition for svnergy in the Enslish Language Learners Dictionary
synergy

noun

syn-er-gy | \ "sin-ar-j& G \

plural synergies

Medical Definition of synergy

* synergism
More from Merriam-Webster on synergy

Thesaurus: All synonyms apd antonyms for svnergy
Comments on synergy
What made you want to look up synergy? Please tell us where you read or heard it

{including the quote, if possible).
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BY ELISHA HARTWIG
2013-05-16 15:32:03 UTC

Cue the eye roll

Synergy: The word everyone loves to hate, but can't help but use constantly.
Synergy invades marketing lingo, financial discussions and management
strategies alike — but does anyone really know what it means? Can yau even say
synergy these days without sounding like a total tool?

Generally, synergy refers 1o the cooperative interaction smong graups, [fyou
want to get more specific, synergy is the result when two or more forces interact
and their combined effect is greater than the sum of their individual parts.

We're better together — Lhat's the besic gist. Or, you will often hear that when
synergy happens 1+1 no longer equals 2, instead 14+1=3, Get i?

Marketing synergy is when two o more marketing campaigns or initiatives
generate o response greater than the sum the initiatives would have generated
alone. Marketing synergy is effective because as humans we leamn with all five of'
our senses — and when we activate more than one sense at a kime, we tend o
learn faster and retain the knowledge betier. A perfect example is our ability to
memorize a song casier than a poem even though they may ook similar on paper.

SEE ALSO: Is Natly 1tjs| ust An for 'Go:
Advertising'?

Corporate synergy occurs when Iwo companies merge to become a stronger and

more efficient company than they would have been on their own. The basic idea

is that the two companies may be able to achieve something greater together than
they could have as individual entities — maybe one company is strong where the
other is week and vice versa.

In addition to these business uses of synergy, there is also biological svoergy,
drug svperyy, pest synergy, toxicological symergy and the list goes on and on.

Not enly is the word synergy being tossed around as a business buzzword and a
biological phenomena — it appears to have a plethora of uses around the workl,

Apparently everyone loves synergy!

1. v

Synergy is the name of a line of Kombucha tea drinks made by GT Dave. He
started brewing and botiling the tea in 1995 when he faund out that the tea's
medicinal qualities helped stop the spreeding of his mother’s breast cancer, After
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that, GT began hand-delivering the Kombucha to local stores, and now it is sold
in 17 varieties across the US.

2, Svnergy Atrerafl

fmage courlesy of Symensy Arcrafl

Self-described as “a nimble "fighter jel' with one person or a stable limousine for
up to six," this aircrafl uses six lechnologics 1o create a highly efficient and
lightweight structure. They are aiming to redefine personal air travel by reducing
travel time, and drasticatly decreasing the cost of private airplanes with the ability
to adapt o difTerenl advanced engine tecinologies such as hybrid and eleetric.

It looks like Synergy is still developing the prototype right now, but if the

company is able to make this idea come to life, it will be a true synergistic feat
(See what we did there?)

3. Symergy Plastic Surgery

Synergy plastic surgery is o center in Thessaloniki, Greece, that helps patients
restore their sense of equilibrium, self-confidence and peace of mind. The doctors
here developed "a synergistic method between art and scientific knowledge,
between accuracy and crealive imagination.”

We're not really sure why you'd want plastic surgery somewhere in between the
realm of accuracy and creative imagination, but if you do — you're in luck!

4. Bynergv Festival

¢
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Synergy is a huge festival in the South African cities Cape Town and
Johannesberg featuring electromic dance artists, South African bands and
comedians. They bring together all sons of different forms of entertainment to
create the ultimate synergistic experience.

What do you think of the buzzword synergy? Let us know in the comments,
Image via iStockphoo, RichVintoge
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Trademark Electronic Search System (TESS)

United States Patent and Trademark Office

Home | Site Index | Search | FAQ | Glossary [ Guides | Contacts | eBusiness | eBiz alerts | News |Help

Trademarks > Trademark Electronic Search System (TESS)

TESS was last updated on Tue Mar 19 04:51:44 EDT 2019

[ Logout | Please logout when you are done to release system resources allocated for you.
Record 1 out of 1
( Use the "Back"” button of the Internet Browser to

return to TESS)

vnergyvForce

Word Mark SYNERGYFORCE

Goods and IC 009. US 021 023 026 036 038. G & S: Cell phone straps; structural parts for telecommunication

Services machines and apparatus, namely, telecommunication cables, exchangers and switches;
telecommunication machines and apparatus, namely, telecommunications transmitters;
eyeglasses; video game programs for home video game machines; electronic circuits and CD-
ROMs recorded with programs for hand-held games with liquid crystal displays; phonograph
records featuring music; downloadable music files; downloadable image files featuring music
artists; recorded video discs and video tapes featuring music; exposed cinematographic films;
exposed slide films; slide film mounts; electronic publications, namely, magazines featuring music

IC 014. US 002 027 028 050. G & S Precious metals; keyrings of precious metal; personal
ornaments jewellery, jewelry; semi-wrought precious stones and their imitations; shoe ornaments of
precious metal; clocks and watches

I1C 018. US 001 002 003 022 041. G & S: Clothing for domestic pets; carry all bags; pouches of
textile and leather; vanity cases, not fitted

IC 032. US 045 046 048. G & S: Carbonated soft drinks

IC 035. US 100 101 102. G & S: Advertising and publicity services; business management of
shopping mall, business management analysis or business consultancy; marketing research or
analysis; providing information concerning commercial sales; business management of hotels;
consultancy services for promoting the sale of goods and services of others through electronic
couponing, promotions and discounts; promoting the goods and services of others through the
issuance and the management of point card; promoting the goods and services of others through
the issuance of trading stamps; auctioneering; publicity material rental

Standard

Characters

Claimed

gg;’; Drawing .,y STANDARD GHARACTER MARK

Serial Number 79132947
Filing Date April 15, 2013
Current Basis 66A

66A

http://tmsearch.uspto.gov/bin/showfield?f=doc&state=4801:zknxy6.2.1 3/19/2019



Trademark Electronic Search System (TESS)

Original Flling

Basis

Published for .

Opposition April 8, 2014

Registration

Number 4553873

International

Registration 1167484

Number

g:tgeistratlon June 24, 2014

Owner (REGISTRANT) Strategics Management Co., Ltd. CORPORATION JAPAN Ninomiya Bldg.5F 184,
Sakuragacka-chou, Shibuya-ku Tokyo 150-0031 JAPAN

Attorney of

Record Jess M. Collen

Priority Date  February 5, 2013

a:sr:ription of Color is not claimed as a feature of the mark.

Type of Mark TRADEMARK. SERVICE MARK

Register PRINCIPAL

Live/Dead

indicator  -VE

wewUser [ Stauciured Browst ey JSEARCH 06

|.HOME | SITE INDEX| SEARCH | eBUSINESS | HELP | PRIVACY POLICY
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