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myEdu redesign

Reposition a prosperous start-up.

Smith was recently engaged to envision the future of
myEdu.com, the the nation’s leading student
academic platform for completing college. MyEdu
recently began a dramatic shift in it's market position
and product offerings. They brought Smith in to
envision and design the new product.

422,07

Students have ysed MyEd

Fall 2011

Calculate your
course, semester or
cumulative GPA.

myedu.com

ay 1o manage
d find a job.

51217

Jobs added I the kst week

Design the best
class schedule using
the best information.

Bl Yourg

Land the perfect
internship based on
your degree plan.

OVERVIEW

Laura Hildebrandt

University of Wisconsin

ollowers

Marketing &
Advertising

A ntina
Accounting

m Mod Concepts In
BloSclence B0 1305

m Intro to English

ENG 1301

m Organic Chemistry Il

HEM 156F

2013, B.S. Marketing & Advertising

Following

Internship at
Hiebling

1

Marketing Speech

HOMETOWN
Houston, TX

[+ @ Smith,

home_auth.png 1,024x1,500 pixels

_auth.png

SMITH.

i . Upcoming Schedule & Assignments
< B8] - o o =m
y < 15 £
yEd v . pasToUE ° °
ENG 1204
Paper 3 1
Robyn Bagley e
‘ 3 oozl [ v 43 SOHETRR
Report
oesee ouz
o Quizcn a9 0
i SEMESTER
Credit Types [rrnre— — somnsiy [ oA
arovp N 32
3.56 3
L A
© This week
= /.
-. l
L] s
Activity Jobs
All Courses s s e s
MARKETING JOB FAIR
m e [4.0 Bkl 45 1152013 7:00-9:00pm




SMITH.

Dell Social Innovation Challenge Redesign
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The Dell Social Innovation Challenge is a 7-year old competition
that engages students in a global competition to solve the
worlds most pressing problems. The platform allows students
to enter ideas, create teams, compete, and allows everyone to

vote, share, and follow projects year-round.

Dellchallenge.org



Southwest Airlines Community Concepts

Panatripfor « e, 74 . @ Onge Coumty, CA pedrhanal ¥ Crangs Conaty €A
Lagrana Daach Man Lite Guand Tower [ Merss @]
About Stay Eat & Dnnk Da [ ] —
s u-w-' X
¢ = . =
e oo gl S ‘
v 9 L
Y v 4 = R "
v Yo A taa
¥ 5" "
“ : A% ] B
v
(2121 =] GRS
- -
ann

Hn
L] L] e g y
Gl et e ik
“\7 10/05/11 - Orange County
n Asntin, TH - AUS te Svange County. CA - SRA P
A : -
PG st Resnts & p—
[ 4% .: ""“" PAL AN Aasts  TH (RN W .,.:; " . —
— ” ; ———] S S § e oo
- VoA H(-’—ts A A Ol:u
My Trip Plan: Orange County, CA B st e et Mg Y T
Oct s Ced @ et T (o _F ] Sawesd Spoitn
Arted B @ A -
Rethinking a travel community kil 3oy S

Smith was asked to rethink the underperforming Travel Guide section of
Southwest.com. We dug through volumes of customer interviews and
research to uncover the real motivation for community participation on
Southwest.com and designed a multi-channel community that truly supports
customers throughout their entire travel experience.

Concepts and strategy only.



Umbel Design
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“Publishers can’t afford NOT to use Umbel
to better understand their audiences.”
Simon Levy Knight Foundation

Umbel delivers revenue-generating
audience insights.
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Umbel turns those audience insights into higher CPM rates
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