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Barbie Shows Off Her COVID-19 Craft
Projects

oy Tamya Gasdik. uy 31,2020

YOU MAY ALSO LIKE.

Brand InsiderSummit D2C
May 11-12, 2021

nd Insider Summit QSR

-9 =
NP ivtnute Cafco e
[w] ¢ ]in]
Target Consumer Segments.

MattelInc is partnering with 5-Minute Crafts to give Barbie something to do with the Scale to
during the quarantine. Deliver Results
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Kids are closed.

ADIV-style YouTube channel, 5-Minute Crafts was launched in 2016 by TheSoul
Publishing. As ofJuly 2020, it i the fifth most.subscribed channel on the oo e . ot
platform with more than 100M subscribers and over 100 milon followers on Pramum vido Norwor

Facebook
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The first 45 Dreamhouse and 4
recently on Barbie's officlal YouTube channel. It had nearly a half milion
views in just few days. It also appears on the S-Minute Crafts' YouTube . T Offers & 5tep Pre
Channel. Te Gvscome Mayopheni
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The response has been positive, with Barbie's S-Minute Crafts quickly becoming.
Some of highest performing content on the channe, says Isaac Quiroga, vice
president of digital engagement, Matte,

“As Barbie is the number one girs’ brand on YouTube, we are always looking
for ways to further engage our fans in the digital space, especially during this
time when parents are looking for inspiration to create at home.” Quiroga tells
Marketing Daily

The videos have been localized in 12 different languages.

Multple pieces of content were shared across the YouTube channels of Barbie
and 5-Minute Crafts allowing for audiences to simultaneously interact with e
branc,says onathas Kowalski headof brand partnrship,TheSoulPubliing,

o Mattels credi, they recognized both the value of 5-Minue Crafts' reach and
the creative integration options around our engaging DIY content,” Kowalski
tells Marketing Daily.
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Apple just scheduled its always anticipated annual Worldwide Developers

Conference for June 7 through 11~ but an accompanying graphic in the

announcement gave some Apple watchers a possible clue to what's cooking at T
headquarters in Cupertino.

Atthe top of the document was the ilustration of a young woman or gil staring
into a half-closed laptop. The po

a pair of glasses with no side stem. Unusuall Significant
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fally newsworthy detail s that she's wearing S ey

Maybe,
The Verge website jumped right in, noting that details of the conference itself
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memoji character's glasses simply showing a reflection from their laptop? O
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AR glasses?

Engadgets bit o tech Kremiinology was even more detailed, pointing out the
memojilooked as f it were referencing an unintentionally hilarious YouTube

video by Apples vice president of engineering, “Everythingin the imay
areference the
rounds after last year's WWDC," the story said, and the reflection captured on
eyeglasses seemed like it ‘might be a hin that we'll get our first glimpse at
pple's wearable Glass in a few months,

O Twitter, a pile of tweets quickly pointed the same way. “Apple's#WWDC21
announcement went out and the Memojrs are wearing glasses...hmmm™
tweeted a asap

Many tweets followed, picking up the sa
WWDC event to announce it, whatever, exacty, t . Something to do with
vinal realty.
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Marketing Daily asked Apple to respond to the rumors, but has gotten no
response.

The WWDC is where Apple often makes major software and sometimes
hardware introductions and is a big deal for computer tech expert. In the past,
tickets o the show were sold for as much as $1,599 each and sold out in hours,
or even minutes after they went on sale. Last year, and again this year WDC
will be a virtual event because of the pandemic
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