






A L U A B L E  N C O U N T E R S  



T H E  H I V E  I S  A  C R E AT I V E  S O L U T I O N S  C O M P A N Y  

D E L I V E R I N G  V A L U A B L E  E N C O U N T E R S .



Every brand touch-point is an opportunity to 

engage in an exchange of value with people. 

  

Since 1994, across North America, we have 

been creating value for clients by helping 

them engage on a deeper and more lasting 

level with people. 

  

We work in the digital, broadcast and physical 

worlds, creating value for people through 

messaging and moments that add utility or 

entertainment to their lives. 

V A L U A B L E  W H AT ?



People will no longer be pushed or pulled 

around. Captive audiences are a thing of the 

past. People are back in charge of how, when 

and why they choose to engage with brands or 

organizations. 

People are drawn to those brands that enhance 

their lives in some way – brands that entertain, 

excite, inform, improve, impact or involve. 

Brands that add value.

V A L U A B L E  W H Y ?



A strategic process that digs deep to uncover 

the absolute Point-of-Value a brand can offer.  

In return for people’s time and attention, what 

value can your brand offer?

V A L U A B L E  H O W ?



V A L U A B L E  W H E R E ?

Across all media, messages and channels.  

Our work encounters people at the most 

valuable points along the shopper journey.  

From digital to traditional to experiential in all its 

forms, we educate with excellence across all 

media, messages and channels.



CONTENT EXPERIENCES

ACTIVATIONS  MEASUREMENT 



We carefully craft 
content to build 
brand awareness 
and affinity 

CONTENT



We build bold 
experiences that 
immerse consumers 
in brands and 
generate trial

EXPERIENCES



We sweat  
activations at  
the point of 
consumption  
designed to  
drive sales 

ACTIVATIONS  



We are continuously 
measuring, learning 
and refining to  
ensure constant 
improvement. 

MEASUREMENT 



Constraint fuels creativity.  

It forces us to find new ways.  

Make more of less.  

We create unconstrained impact  

through strategic focus,  

smart choices and originality.

EMBRACE 
CONSTRAINT

K N O W  T H I S



It’s a four-letter word but risk is at  

the heart of brand disruption.  

You are journeying from the safety of 

your home to get to a better place.  

Scary stuff. It’s not easy to walk away 

from the formulas, the tested,  

the tried and true. But that’s where  

the biggest rewards live.   

The truest risk lies in staying still.  

RISK IS  
OFTEN 
OPPORTUNITY 
IN DISGUISE

K N O W  T H I S



We approach every brief as an  

opportunity to earn our clients’  

faith all over again.  

Likewise, we encourage our clients to 

see each brief as an opportunity to earn 

people’s attention, love and loyalty.  

Everything is a value exchange now. 

There’s just too much choice. Too much 

information. To get attention you have 

to earn it. Be useful. Be hilarious. Be a 

beacon. Be helpful. Be innovative.  

Be valuable.

EARN IT

K N O W  T H I S



B E  A L U A B L E



A  W H O L E  N E W  
C O M I N G  S O O N






