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Tuesday 07.12.16

Check out this heartbreakingly sweet Subaru
Spot

© oLikes @ share

If you weren't the klutzy kid growing up, you definitely knew who they were. Carmichael Lynch's new Subaru spot, "The
Boy Who Breaks Everything" is cringeworthy in a way that's all-too-relatable.

Watch here

Want to read more about it? This spot was Creativity's Pick of The Day

Original music by Walker.

Friday 07.08.16 YO, Wa’[ch O Utl
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Your kids' favorite shows are coming for your data! Luckily, Verizon's got you covered.




Our Bodyform "Blood" advertisement is getting lots of love after winning a Gold Lion at the Cannes Film Festival.

Adweek named it one of the world's best commercials of the year. You can watch all of their top 24 picks

You can also check out Stylist UK's article about the spot’s groundbreaking approach to feminine care products

The track featured in the spot is "Native Puppy Love" by A Tribe Called Red.

Music supervision & licensing by Walker

Wednesday 06.29.16
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Old Spice: The Sweet Smell of Success

Great job, Wieden + Kennedy!

The new Old Spice campaign came out last week and was as hilarious as ever. It's always such a pleasure to work on
these left-of-center spots crafted by weird, wacky, wonderful minds.

Check out the spots we worked on below:

Five Year Plan: (Original music by Walker)
Standoff: (Original music by Walker)
Perfect Ending: (Vocal production by Walker)

We aren't the only ones who love these ads. : ,and

are raving about them tool!



Tuesday 06.28.16

Awards Season...

O oLikes @ share
Has been Kind to Walker.

BEST IN SHOW

Five of our spots were awarded Cannes Lions (eight lions total), Nike "Last" won an AICP award, and we took "Best In
Show" at the AMP awards for University of Phoenix "More Than Brains".

Check out our winning spots below:

Helnz "Wlener Stampede" (Cannes)
Nike "Last" (Cannes, AICP)
Nike "Margot vs Lily"{Cannes)

P&G "Str

g" (Cannes)

SCA Libresse "Blood" (Cannes)

University of Phoenix "More Than Bralns" (AMP)

Wednesday 03.23.16 We Like [t Here. You Might Too.
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Take it from our Portland office—Oregon ain't half bad.

We teamed up with Wieden+Kennedy and Chris Funk of The Decembrists to bring you the mnemonic for Travel
Oregon 's gorgeous "We Like It Here. You Might Too" campaign.

Watch Here: hitps://www.youtube.com/playlistzlist=PLd7Qf9IpRYq5R-nLXPLTTCTbqimL2V87c

Read more on AdWeek: hitp://www.adweek.com/adfreak/wk-gives-oregon-humblest-tourism-slogan-yet-we-it-here-you-
might-too-170340

Friday 03.11.16
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Samsung's Champagne Showers

While we may not turn up as hard as Lil Wayne, this new spot has got us ready to pop bottles (and maybe give our
phones some champagne showers).

WATCH HERE: hitps://www.youtube.com/watch?v=15aF23XpBwU

Advertisement courtesy of Wieden+Kennedy
Music supervision bv We Are Walker



Thursday 02.18.16

Commercial In Chief

© 1Lke @ Share

If only Martin Sheen or Bill Pullman could run for a second term...

Check out Chrysler's "American-est," brought to you by Wieden + Kennedy and JOINT.

WATCH HERE hitps

youtube.com/watch?v=uqgxYphJxibs

een-and-bill-pullman-are-pr

Check out the write up on AdWeek:http:/v
C |- ¥ - r AL "

s-fun-new-ads-169667

Music Supervision by We Are Walker.
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