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The General Director of national institute of industrial property 
certifies that the trademark, as represented overleaf has been 
registered. 

Registration is effective as from the application for a period of 
ten years indefinitely renewable. 
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TMARK CONSEILS  
MS. VALERIE DOREY  
9 AVENUE PERCIER 
75008 PARIS 

 
National number: 19 4 571 671 

 
Filed on: 29 JULY 2019 

 
at: 92 INPI – ELECTRONIC FILING 

 
JEAN PATOU, a company organized under the laws of France, 24/32 rue Jean Goujon 75008 Paris. 

N° SIREN: 831 242 359. 
 

Representative or addressee of all correspondences: 
TMARK CONSEILS, Ms. Valérie DOREY, 9 avenue Percier, 75008 PARIS. 

 
 

 
 
 
 
 
 
Extension of protection: French Polynesia 

Class n° 3: Perfume; Eau de parfum; Toilet water; Cologne; Cosmetic creams; Body shower gels; Oils for cosmetic purposes; Beauty milk; 

Beauty lotions; Personal deodorants; Cosmetic masks; Cosmetics; Hair lotion; Make-up preparations; Cleansing milks and Make-up removing 

lotions; Shaving soap; Aftershave lotions and balms. 

Class n° 9: Spectacles; sunglasses; contact lenses; cases for spectacles and sunglasses; chains for spectacles and for sunglasses; frames for 

spectacles and sunglasses; eyesight goods; cases for optical goods; sports eyewear; pouches for spectacles; smartphones in the form of 

spectacles; telephone apparatus; mobile telephones; smartphones; smartphones in the form of watches; hard covers for smartphones; cases for 

smartphones; leather cases for smartphones; electronic tablets; cases for tablet computers; hard covers for tablet computers; electronic 

agendas; cases for electronic agendas; downloadable software applications; downloadable applications for mobile devices; software; 

downloadable software; computers; cell phone holders for dashboards; battery chargers; external batteries. 

Class n° 14: Jewelry; Precious stones; Time instruments; Gold rings; Wedding rings; Friendship rings; Platinum rings; Earrings; Rings [jewellery, 

jewelry (Am.)]; Cuff links; Bracelets; Jewellery charms; Chains [jewelry]; Necklaces [jewellery]; Brooches [jewellery]; Pendants; Key rings [split 

rings with trinket or decorative fob]; Key rings and key chains, and charms therefor; Charms for key rings; Tie pins; Jewel cases; Watches; 

Watchstraps; Alarm clocks. 

Class n° 18: Leather straps; Leather and imitation leather; Straps of leather [saddlery]; Straps made of imitation leather; Casual bags; Bags 

made of leather; Bags made of imitation leather; Handbags made of leather; Handbags made of imitations leather; Key cases made of leather; 

Key cases of imitation leather; Attache cases made of leather; Attache cases made of imitation leather; Travelling bags; Travelling bags made of 

imitation leather; Credit card holders made of imitation leather; Cases of imitation leather; Moleskin [imitation of leather]; Boxes made of leather; 

Carry-on bags; Travel luggage; Luggage tags [leatherware]; Luggage tags; Trunks [luggage]; Valises; Vanity cases sold empty; Backpacks; 

Handbags; Baby backpacks; Briefcases and attache cases; Wallets; Key cases; Cosmetic purses; Credit card holders made of leather; Credit-

card holders; Purses; Umbrellas; Parasols; Saddlery. 

Class n° 25: Clothing; Underwear; Footwear; Athletics shoes; Headgear; Lingerie; Shirts; Tee-shirts; Scarves; Skirts; Gowns; Trousers; Coats; 

Jackets [clothing]; Belts [clothing]; Gloves [clothing]; Neckties; Socks; Sports socks; Sportswear; Shoes; Slippers; Boots; Booties; Hats; Sports 

caps and hats; Caps [headwear]. 

Class n° 35: Retailing of perfumery, cosmetics, beauty products and hair products; Online retailing of perfumery, cosmetics, beauty products 

and hair products; Retailing of spectacles, optical goods, telephones, tablet computers, and accessories for telephones and tablet computers; 

Online retailing of spectacles, optical goods, telephones, tablet computers, and accessories for telephones and tablet computers; Retailing of 

jewellery, chronometric instruments and fittings for watches; Online retailing of jewellery, chronometric instruments and fittings for watches; 

Retailing of goods of leather and imitations of leather, saddlery, bags, luggage and umbrellas; Online retailing of goods of leather and imitations 

of leather, saddlery, bags, luggage and umbrellas; Retailing of clothing, footwear and headgear; Online retail services of clothing, footwear and 

headgear; Retail services in relation to fashion accessories; Online retailing of fashion accessories; Direct mail advertising; Direct mail 
advertising; Product demonstrations and product display services; Sample distribution; Sales promotion. 

Goods or services classes: 3, 9, 14, 18, 25, 35 
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